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FOREWORD 


Going from the Directive Principle in Article 45 of our Constitution to 
the Fundamental Rights, Government of India has made sincere efforts in the 
direction of not oñly universal access but the provision of quality elementary 
education for all. District Primary Education Project (DPEP) is one of such 
efforts on the part of MHRD meant for strengthening and supplementing the 
present education system. In this fast developing scenario, teaching learning, 
training strategy and community mobilization through the face-to-face means 
of communication cannot be the only answer. For wider applicability and 
acceptance faster modes of communication exploiting audio and visual 
faculties have becoming more and more popular. Distance Education 
Programme (DEP) has been envisaged in DPEP for facilitating and enlarging 
the use of such distance learning effective inputs in the primary school 
learning process. As a part of DEP strategy it aims at strengthening the 
ongoing teacher training programme by using distance learning inputs and 
material to evolve a sustainable system in various states in the country. 
Capacity Building among the primary education personnel of the states in 
designing, developing, producing and delivery of such distance learning 
materials is one of DEP objectives. Rajasthan which was last to enter the 
family of DPEP states has felt the need of distance learning inputs and 
material at the primary level. The multigrade situation, low enrolments in 
schoois coupled with consistent drought situations further reinforced the idea 
of longer retention and quicker assimilable inputs. For a sustainable 
development in educational system and socio-cultural milieu there continues 
to be a need to build the capacity from within the system and the current 


workshop is one of the kind to translate the idea into practice. 


This report is an outcome of a five-day workshop organized by Distance 
Education Programme, New Delhi at the behest of DPEP, Rajasthan [ог 
capacity building and training of Rajasthan DPEP functionaries working at 
state, district and cluster level in development of video teaching learning 
material. This report gives detailed information about the objectives, methods, 


procecures, contents dealt within the present workshop. The DEP has also 
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provided tne participants with theoretical inputs, academic support, resource 
materials etc., which have also been incorporated in the report. The report 
also gives the account of academic briefs and sample scripts developed by the 


participants as ап'ошсоте of the present workshop for reference. 


Some sample video screening used in the workshop for live 
demonstration cum training of the participants about different training inputs 
has also been recorded by DEP so as to provide information and 
visual/technical aspects of the process involved in the video script 
development. The report also gives an account of how this workshop will be 
used effectively for a follow up activities that could finally result in developing 
some production scripts. Such video programmes could later be used for 


trainiags to supplement lecture/face to face mode of future workshops for the 


state. 


The DEP acknowledges with thanks the support of Shri A.K. Hemkar, 
IAS, SPD of Rajasthan. The DEP also acknowledges with thanks the 
contribution of Prof. A.B. Saxena, Principal, Regional Institute of Education, 
Ajmer and the Resource Faculty -Dr. Asad Nizam and Dr. Dharam Prakash. I 
also thank the participants of the workshop without whose hard work this 
report would not have been completed. I also wish to put on record my 
appreciation for Ms. Ishita Bhatnagar, DEC (Rajasthan) for her dedication 
during the workshop. The initiative of Dr. Naresh Kumar Gupta, Programme 
Officer, DEP, in organizing this workshop and providing academic support to 


the participants is commendable. He deserves appreciation for the success of 


the workshop. 


(Prof. S.V.S. Chaudhary) 
Project Director 
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1.0 AN OVERVIEW OF THE PROGRAMME 
INTRODUCTION 


With tremendous amount of sincere efforts put in on the part of 
Government of India since Independence cannot be undermined in the 
field of universalisation of quality education, which led us to reach a 
comfortable position but still we have miles to go before we leave these 
efforts. Progress in terms of reduction in number of illiterates/ semi 
literates or low literates cannot be said to be upto the desired level. 
Massive and growing gaps are apparently visible in quality of primary 
schooling; gender, linguistic, religious or equity perspectives. With 
constraints of low literates, limited teacher expertise, lack of access to 
formal schooling; inadequate excess to appropriate cultural materials 
and excessive dependence on print media could be listed as some of the 
ingredients to the situatioa. In spite of available resources, examples 
and experiences, they failed to reach the masses. The developing 
countries like India, with such a scenario, could have no option but to 
lend itself into the distance and a synchronous learning with an access 
to best practices, leverage development, sharing of materials with the 
potential learners and teachers. To meet the challenges of poverty, 
access, control, empowerment, diverse end users skills and literacy level 
and build a sustainable system, we will have to rise above the print 
media and the formal face-to-face mode. Efforts have begun with a 
breakthrough envisaging DEP (Distance Education Programme) as one 
of the largest integrated component of DPEP to supplement the formal 


mode at District, State and the National levels. 
“ 


Rajasthan though being educationally conscious state, has 
remained mostly ignorant about the potentials of audio and video 
medicines for educational use at the primary level. It is DEP-DPEP, 
which provided the opportunity to exploit these mediums first by 
building capacity of some state functionaries in audio mode. The state 
DPEP through Distance Education Coordinator has consistently been 


demanding for capacity building of field functionaries in Distance 


1.2 


Learning Materials, एंड; Self Instructional Modules, Audio and Video 
Material development. National DEP-DPEP unit has extended the 
support for building capacity of the state functionaries viz., staff - 


teachers, teacher educators, BRCs, CRCs, State Project staff etc. 


After a successful series of two workshops in capacity building of 
project functionaries of Himachal Pradesh in video script development, 
it was a third workshop on capacity building and trying video medium 
and the successful experiment with Rajasthan. The state functionaries 
showed their inability but were enthusiastic for such a workshop with а 
potential and zeal. Thus, it gave us a boost and it was agreed upon to 
hold a capacity building workshop for the state functionaries in 
development of video scripts and acquaint them with the process, so 
that the medium could be used for primary school children. The present 
workshop was planned keeping in view the need to be aware of, 


equipped with the capacity of development of video scripts for 


| performing their role effectively and efficiently in order to meet the 


DPEP objective of improving quality of education. The capacity could 
further be extended to use the programmes to supplement the teacher 
training programmes in the state or even to supplement classroom 
teaching as per the video programmes’ nature, scope and kind. The 
state of Rajasthan was interested in preparing its team of potential 


scriptwriters in video medium at primary level. 


OBJECTIVES OF THE WORKSHOP 
,The present workshop was conducted with the following 


objectives in view: 


L To acquaint the teachers/ CRCFs and district functionaries with 


the strength; and weaknesses of print, audio and video media. 


» То make {Һе teachers/CRCFs апа district functionaries aware оѓ 


potentials of video media for education. 
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» To make the participants identify ideas and areas of video 


interventions in the state at primary level. 


Ա То enable them to formulate objectives for video script, develop 
content briefs and supplement video shots with audio 


components. 


o To make the participants cautious about the language and 


gestures in using video medium. 


° To make the participants develop some draft scripts and refine 
them. 
° To motivate state, district, cluster functionaries to think of the 


possibilities of developing video scripts. 


DATE AND VENUE 


The workshop was organized at Regional Institute of Education, 


Ajmer from September 24 to September 28, 2002. 


PARTICIPANTS PROFILE 


The five days workshop was attended by 21 participants working 
with Rajasthan DPEP in the field of primary education as teachers, 
teacher educators, resource persons, CRCFs, PA along with the State 
Distance Education Coordinator out of the 30 invited for the workshop. 
They represented 13 districts out of 19 DPEP districts. АП of them had 
earlier been associated with different kind of teacher training 
programmes, book script writing, developmental work of different kind 
eic. at primary level. None of them had any experience of video script 


writing or even writing of aud.o scripts. 


The profile of participants was collected through a proforma 
(Refer to Annexure УШ). However, they had the potential and interest 
for developing video scripts. 20 of them were male participants with a 
variety of disciplines like Science, Social Science, Ma घच 
Languages (Hindi & English), Physical Education, Public Administration 
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with a long experiences in their fields with active participation. The 
State Joint Director (Planning) and Assistant Director (Planning) also 
participated in the workshop on the last day. The participants were 
selected for the workshop by their respective District Project 
Coordinators on the basis of their experiences in writing work; hard 
workers in terms of productivity and output and their interest and 
potential in the field. The participants represented all walks of life 
including religions, social and cultural minorities. The list of 


participants is enclosed in Annexure - 1. 


RESOURCE FACULTY 


Resource Faculty for the workshop included the eminent 
personalities from the field of video/educational TV script development 
to the production with a wide experience of video production at National 
and International Levels. From Education Media Production Centre was 


the Senior Producer Shri Asad Nizam and the production In-charge 


‘ from Central Institute of Educational Technology, New Delhi was Shri 


Dharam Prakash Gupta. Besides them the academic inputs were 
provided by Dr. N.K. Gupta, Programme Officer, DEP-DPEP and also by 


Prof. A.B. Saxena, Principal, RIE, Ajmer. The list of Resource Faculty is 


included in Annexure - II. 


STRATEGY ADOPTED 


Everyday of the workshop was divided into four sessions with 
every session being supported by a group of resource faculty or taken 
up by the resource persons as per the need and session. The strategy 
adopted was to first clarify the theoretical concepts and ideas 
underlying the video production with its idea generation, strengths and 
weakness/limitations along with the clarification about the potentials of 
video media in education. Then the participants were encouraged to 
identify the areas/ideas for video interventions at primary level in 
Rajasthan along with formulation of objectives at first instance. After 
this they were encouraged to develop academic briefs and content 


outline with sequencing. Next step was to match the audio and video 
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aspects leading to development of storyboard development etc. At each 
step there were theoretical/ academic aspects supplemented with 
practical work, relevant examples and video illustrations followed by 
discussions. Real field situations, TV, VCR and OHP helped in a lively 
discussion and understanding of the process involved in video script 
writing. Participants were also given an exposure of various video 
clippings of educational programmes followed by discussions. The 


process of script developed by the participants can be summarized as : 


= ыы Г Developmer Development 


Generation 
of of — of 
Idea Objectives Content Briefs 


Feed Back by Resource Persons 


ES Revision 
of Programme of and 
Refinement 


Briefs Story Board 


Draft Modification & Presentation 
Script Incorporation of 
For try out of suggestions Draft Script 
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The whole process was dealt with in a step-to-step developmental 
‘ 
manner supported by development, monitoring, revision, refinement, 


demonstration. Throughout the entire workshop sessions both 


Ֆ' 


individual and group guidance was provided by resource persons to all 


the persons in morning and late evening hours also, besides the 


schedule. The participants were indulged in actual classroom/real 


practical work both individually and in groups. 


44444444444 


Live demonstration of different shots through video camera in 
different kinds was one of attractions of the workshop besides 
discussion, group work, interventions of merits and limitations. Inputs 
through discussions on each and every clipping/shot shown or 
developed added to the merit of the workshop. Support material on 
script writing guidelines, sample news scripts along with material on 
effective use of educational video programmes produced by DEP, story 
board format, the key elements in production, comparative merits and 
demerits distinctive teaching attributes of six different media was also 
provided to the participants; Various kind of shcts were shown lively to 
participants along with the sample story boards developed by Himachal 
Pradesh participants. Individual script writing needs of the participants 
was well taken care of and catered to by the resource faculty. The 
schedule of the programme is included in Annexure III. Some of the 
support material provided to the participants has also been included in 


the Annexures at the end. 
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2.1 


2.2 


2.0 VIDEO AS А MEDIA 
INFORMATION AND THE MEDIA 


With the explosion of knowledge and fast developments in the 
technology, the print media in the form of books and papers failed to 
rneet the growing demands. No doubt, the most effective and 
unreplaceable media is face-to-face interactive mode and the books but 
the era of supplementing and complementing them with other modes 
and media has been accepted by all, especially, in developing nations 
like India. 


Though print, audio or video media alone or in combination 
cannot replace face to face mode or a teacher and cannot be a solution 
to all problems yet on the other hand have a powerful role to play in 
supplementing an effective educational system. Because of large 


amount of heterogeneity in aspirations and need, mass media cannot be 


:the alternative, but can however serve as an answer. With multiple 


media giving way to multi media, computer based technology are the 
adaptive active learning and interactive learning systems. Though, the 
packages have come up serving as a teacher but they are all situational 
and have their own limitations besides the limitation of technology. 
Internet has opened a new chapter in education but still has to be used 
with caution. It has added to the dimension with computer 
conferencing, video conferencing, teleconferencing etc. but all the 
technology will still take sometime in India to reach the masses. 
However, video as a media is fast gaining popularity in the form of 
' 


various channels, VHS and CDs. 


COMMUNICATION 


To have an effective use of mass media and understand its 
importance, we should know how communication has evolved with need 
and time. Historically the process of communication evolved with the 


evolution of man and language. It could be understood as: 
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i 


ii) 


iii) 


Symbolic Communication - Gestures 
Spoken Word Communication - Development of Language 
Written Word Communication - Development of Printing 


With time we learnt to use these in combination leading to : 


a) 
b) 


c) 


Development of Spoken Language 
Development of Written Language (Print) 


Development of Broadcasting - Audio - Video 


Video started with 


i) 


ii) 


iii) 


iv) 


v) 


Still pictures 

Still pictures with sound 
Moving pictures 

Video 


Television 


‚ Broadcasting led to the discovery of Mass Media 


Use of Mass Media began with 


0.7 5. g 


Information communication 
News Spread 
Advertisements 


Entertainment 


The use of the media and communication was slowly understood 


and extended to education beginning at a small scale to Mass Media in 


present era. 
“ 


SELECTION OF MEDIA 


To transact any idea/area or content in education, selection of 


media plays a very important role, besides keeping in mind inherent 


strengths and weakness of various media. During selection of media 


following points need to be taken care of :- 
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8) 


С) 


D) 


Target Audience : Through there is no clear cut formula to see 
the effectiveness of the media but still the culture, age, previous 
experience /knowledge, interest, commitment and viewer play an 
important role as to which could be used when, where, how and 
why? 

Learning context, area/lesson to be covered : All areas/topics 


may not be suitable particularly for the audio/video as a medium. 


Objectives and expected outcome of the teaching learning 
material/process : Teaching intentions including the cognitive 
learning outcomes/previous experiences, nurturing motivations, 


feeling also play important role in selection of media. 


Availability of Resources and Multiplicity of techniques are also 
equally important while selecting a medium for educational 


purpose. 


STRENGTHS OF VIDEO MEDIUM 


i) 


ii) 


xii) 


xiii) 


Tremendous visual appeal 

Intimate nature being visual 

Persuasive in impact 

High effectiveness and demonstrative capability 
Associated with high motivation 

Strong appeal 

Mass character 

Expectant and captive for audience 

Emotional and awesome dramatic effect 

Very useful for affective development 

Lively dramatic and animation effect 

Has provision of realistic experiences e.g. sound, places, events 


Cheaper for larger audience 


LIMITATIONS OF VIDEO PROGRAMME IN EDUCATION 


i) 


ii) 


One way communication 


Expensive medium if not used for larger audience 
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Fast and dissociate when live 

Cannot cater to individual needs 

Poor for imparting factual knowledge 

Technology dependent - power cuts, hardware etc. 
No control of a student when live 

Not suitable for all areas/contents 

Production skill oriented 


May not be portable 


DIFFERENT DOMAINS AND VIDEO MEDIA 


Video has a differential effect on different domains :- 


Video is the last media for cognitive development. 

Video may or may not develop psycho - motor skills. However, it 
can reinforce psycho - motor skills. 

Video is the most effective medium when used for the 


development of affective and other higher order skills. 


It is not an exclusive medium. If it is used in ап integrated 


manner with other media, it could be very useful. 


Broadcast and nor-broadcast media (video cassette) have a 


difference in effect, use and also production. These differences can be 


seen in Annexure IV. The scriptwriter has to use and exploit the 


characteristics of this medium for educational purpose for optimum use 


and minimize the limitations. 


VIDEO FORMATS 


Although there is no hard and fast classification but for easy 


understanding video formats can be: 


i) 


Story telling 
Documentary 
Animation 
Graphics 


Drama 


=. 


dd 


vi) Still Pictures 


vii) Demonstration 


However, there can be mixed formats of two or more kinds. 
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3.0 MAJOR ATTRIBUTES OF THE PROGRAMME 


STEPS OF A VIDEO SCRIPT DEVELOPMENT (WRITING À VIDEO 
SCRIPT) 


Some important steps of writing a video scripts can Dess 


1 Identifying the programme idea 
2: Developing programme briefs on the basis of 
1) Tentative title 


11) Target audience 
iii) Time duration 
iv) Objectives of the programme 


v) Content points 


3) Undertaking programme research on the basis of 
i) Other similar/related programmes 
ii) Books, researches, resources etc. 


iii) Talking to academicians, peers 
iv) Other interesting examples etc. 
у) Target audience research 
4) Selection of Media Materials on the basis of 
1) Time 
ii) Interest 
iii) ^ Audience level 
iv) Objectives 
5) Message Planning оп 


i) Strategy 


ii) Presentation format - experiments, visuals, pictures, 
' discussion, drama, live, concepts, animation etc. 
७5) Structuring the programme 


1) Shape - beginning, body, end. 
ii) Sequence - shot - shot sequence - segment. 


iii) How much on screen and how long. 


7 Visual Treatment 
i) Visual - type, sequence, timing 
ii) Sound effects - type, sequence, timings 
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3.3 


8) 


9) 
10) 
11) 
12) 


Story Board Making 

Co-relating with audio in a proper structure and visual treatment 
as per sequence. 

Try out of Story Board 

Draft Script - Modification 

Final Script - Adaptation 


Production Script 


SIGNIFICANCE OF PROGRAMME SEQUENCE AND STORY BOARD 
MAKING 


It translates the programme idea into practice. 

It forces the writer to think in terms of visual and audio. 

The video script begins to emerge in terms of sequence with 
sound and action described side by side. 

It strikes a balance between visuals, audio and action. 

It gives an idea of time and time planning. 

It provides the overall study of the progression of the script. 

It gives a clear direction for programme production. 

It provides flexibility for change in the visuals (addition, deletion 


or shifting the sequence etc.). 


POINTS TO BE KEPT IN MIND WHILE DEVELOPING A SCRIPT 


Proper identification of media - match between idea and media. 
Proper topic selection - appealing, idea catching etc. 

Deciding proper progremme. 

Developing proper research synopsis - who, where, when, what 
'and how much? Prior research is important before developing a 
script. 

Rough content outline – ways. 

Proper sequencing. 

Interesting introduction. 

Basic outline structure should be settled with the producer and 
content experts. 


No information overloading. 
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х) Using proper words, examples and pictures. 

xi) Do justice to single objective. 

xii) See correlation between the visual and sound (latter having 
secondary role! symbiotic relationship. 

xii) Sustainability of audience be ensured throughout the 
programme. 

xiv) Steps of script writing may be thought of in any sequence. 

xv) Take care of logical casual relationship while dealing with 
children. 

xvi) Relationship in sequences should be meaningful. 

xvii) Monotony be avoided and variations be brought in the script with 
sequences. 

xviii) Characters should be role model, familiar to the audience in 
social/cultural characteristic. 

xix) Appropriate mix of humour, entertainment, sorrow to make it 


interesting and edutainable. 


) xx) Ingredients of the story should be related to immediate 


environment in dress/living style/behaviour/ dialect etc. 

xxi) Ethics, values and social sensitivity should be taken care of. It 
should not touch emotional issues of a particular community. 

xxii) Programme should be interactive and inviting. 

xxiii) Characters should be unimaginative. Each character should have 
distinct, identified, consistent personality. 

xxiv) Reinforcement should have variety. 

xxv) Do not over repeat. 

xxvi. Two or three formats may be used, if needed. 

xxvii) Use of jump shots or emotional/neutral shots helps in 
maintaining attention. 

xxviii) Use conversational style as far as possible. 

xxix) Story if starts with а hook shot creating suspense/appetise/ 
fascinate/ shock/surprise or delight is always useful. 


xxx) Every sentence should be in active voice and independent clause. 
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USE OF VIDEO SCRIPT LANGUAGE 


Video script does not follow the rules of grammar. It has its own 


language which may be based on following tips: 


It is telegraphic using minimum, clear, short, concise 
words/sentence in direct form. 

It stresses on message only. 

Meaning should be clear from very beginning or the starting word. 
Synonyms and unnecessary words may be avoided. 

Use situational dialogue and edutainment humour. 

Leave little room for misunderstanding and misinterpretation by a 
viewer in using language. 

Language, behaviour and background of a presenter should be 
appropriate as they are meaningful. 

Attributes should be told in the beginning. 

Definite shots have been named symbolically. They should be 


mentioned clearly in script 


BODY OF A VIDEO SCRIPT 


Some tips for video script development are as under: 


i) 


Introduce with a hook shot. Create suspense/appetise/ fascinate 
(or entertain) or it may be shock /surprise/ delight. 

Set the scene. Introduce the characters followed by the gist of the 
programme. 

What to come next and focus be clarified. 

Rationale be clearly told. 

Concretize and relate to current knowledge. 


Invent visual metaphors. 


Facilitate receptive frame of mind with music style, video 
grammar, design and building confidence. 

Define logical status. 

Vary tempo. 

Avoid excessive complexity. 


Optimize intellectual clarity. 


~ 19. 
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xii) Avoid symbols till viewer is familiar with them. 

xii) Vary gravity using lighter items. 

xiv) For reinforcement use repetition with different angles, re- 
examplify, comparison, contrast, dramatic clirnax, synergy 
between words and pictures. 

xv) Take care of content link between items, story link and also 
disclose assumed external knowledge. 

xvi Don’t make any false promises. 

xvii) Avoid artificial links. 

xvii) Choose suitable learning tasks. 


xix) Use unbiased exposition and not propaganda. 


Odd 


xx) To conclude try to consolidate by summarizing key features, 
recapitulation, generalization, extrapolation or chapter ending. 
xxi) Use captions to make more clarifications. 


Refer to Handout 1 in Annexure V for further clarifications. 


թշ 3.6 : BASIC TV SHOTS 
Following different types of shots are used to give different effects on a 
| video screen, which if the scriptwriter mentions, are taken into 
в. consideration while production to give а desired effect. 
= BCU | Big. close up/ = cut | Cutting a part of face (basically used to | 
| shot exaggerate emotions and give minute | 
«փ NS E A gerade). (0 5, 1 ats 
Տ CU Close up/Cut shot Cutting to shoulders (Used for 
4 AN WORT. TER _ | demonstrations) __ 
MCU Medium Close Up/ Cutting upto breast or chest (used to 
ШШЕ; ГУТ x Medium Cut Shot ____ | show background along with character) | 
MS + Medium shot == upto waist (to show more of 
ВЕ MES | i tne ७६४४ background and more characters) ____ 
MLS Medium long shot Cutting upto knees (used when | 
PR! па д. é back па 15 to be established) 3 
LS longshot . | Full structure | 
VLS Very Long shot More than full structure (such shots are 
rarely used in educational programmes | 
Ses _ except for documentaries etc. | 


Besides these we have single shot, two shots, group shots, reaction 


shots, still shots, pan shots, zoom/tilt/aerial shots which are used as 


- 20 - 


per need. For а diagrammatic representation of some of these shots 


refer to Annexure VI. 


3.7 MODIFICATION OF DRAFT SCRIPTS 
The draft scripts need to be modified on following lines : 


e Analysis of Programme Title. 

e Analysis of Programme Objectives. 

Analyzing content briefs as per objectives. 

» Identifying key concepts. 

• Matching ideas  & concepts with  visuals/illustrations/ 
analogies/examples etc. 

s Planning of message. 


e Structuring the audio & video treatment as per modifications. 


3.8 SCRIPT TESTING 


The video script needs to be field-tested keeping in view the audience 


research and following points: 


e Target audience 


445544444444444444444 


» Objectives 


° Script to be tested in terms of 

° Language used 

» Example used 

e Introduction, part of the script, whether subject matter was well 
understood 

• Whether objectives were fulfilled 

e Which words were used appropriately 

ə Which scene was exciting 

• Was dialogue/commentary used in limited words or was it too long 

» Opinion of teachers 


• Gender sensitization & social sensitivity 


Refer to Annexures XIII & XIV. 
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3.9 STORY LINE BUILD UP 


The video production is a collaborative effort of a group of persons with 


symbiotic relationship of many factors, which could be presented as 


under: 


| situation SCRIPT 


Definition of 


е Activities e Introduction characters, events 

e  Demonstrations/ ° Main Body e Dialogue 
Experimentation • End ° Linkages/ 

e Animation e Conclusion Continuity 

e Graphics J 

° Drama 

» Still Pictures 

* Documentary 


Production Aspects 


[PRODUCTION SCRIPT | SCRIPT | 
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4.0 DEVELOPMENT OF VIDEO SCRIPTS 


As a part of practical work in the workshop and to translate the 
academic knowledge gained during capacity building into the practice 


following strategy was adopted in the current workshop: 


PROGRAMME IDEA AND OBJECTIVES 


Initial exercises were given to the participants on conceiving the 
programme idea for a video script and identification of a topic/topics 
keeping in view the attributes, strengths, weaknesses, limitations and 
their experiences in educational fields. Accordingly, they thought of the 
ideas and how to go about development of a video programme on 
conceived idea. They thereafter formulated the objectives of the video 
programme in behavioural terms to translate the programme idea into a 
script. Individual ideas were presented along with objectives, polished 
and reframed so as to have an understanding for video script writing. 


There were revision and presentation of this step. 


DEVELOPMENT OF SCRIPTS 


Discussion of technical aspects of video script development like 
preparation and use of montage, sequence and storyboard making etc. 
was followed by development of storyboard on one programme idea by 
every participant specifying objectives, title, duration, clientele group, 
programme sequence giving a thorough thought to visuals. These were 
the brainstorming sessions, which prompted the video script writing in 
all their walks of life during the workshop where the participants were 
discussing among themselves, with their peers, with resource persons 
as if they were ready for conducting the programme research. The 
scripts were prepared by the participants, presented, reviewed, refined 
and introspected by the participants. Some of the participants had to 
change the idea and rewrite the whole script. With several revisions 
each participant developed and submitted one draft script. Some such 
draft scripts are attached here in the Annexure XV. However, it was 


explained to the participants that modification is an endless process 
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and none is final script. Creativity has always a Scope in video script 
development. 


4.3 FEED BACK 


Feed back was also collected from the participants on various 
aspects of the workshop with the help of a proforma developed by the 
Programme Officer - DEP (Refer to Annexure — VII) in order to have the 
participants' reaction and suggestions regarding the programme so that 
the useful and meaningful suggestions could be incorporated in the 
future programmes to make them more effective and develop mastery 


level learning in the script development. 


Through it we could try to minimize the limitations. The proforma 
contained items relating to objectives, organization, opinion about 
experts, time, contents of the workshop, strategy and use of the said 
workshop. Regarding the objectives of the said workshop all the 
participants are said to know them whereas the duration of the 
workshop was assessed by all the them to be short. The resource 
persons were very well appreciated by the participants from the point of 
view of their capability, knowledge, presentation etc. The topics and 
contents of the workshop have been found to be appropriate and as per 
their requirement of the workshop. Examples, cassettes used, strategy 
used have been appreciated by all the participants. Teaching style of the 
trainers was found interesting and to their level, teaching aids as 
sufficient appropriate and contextual. Strategy was suitable for the 
workshop. The most effective aspect of the workshop has been judged 
as individual attention being paid by the resource faculty whereas the 


most derogatory part was stated as short duration of the programme. 


Regarding the shortcoming the participants have listed as short 
duration available for the work with resource faculty and the 
behavioural life situation shooting. The participants wanted a series of 
such workshops to develop more and more programmes. All the 


participants have stressed to organize such workshops in future too. 
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They have gone to the extent that every month we should organize 


workshop to develop video scripts. 


The participants wanted to master the skill in video script 
development so that they could use it for primary school children in 
their state. They stated that through it they could motivate the children 
to come to the schools and arouse their interest in education. They 
wanted the school situations also to be used for practical 
demonstrations. Some of the participants wanted production aspects to 
be dealt in greater details. Some participants wanted the resource 


material to be sent to the participants in advance. 


VALEDICTION 


On the last day of the workshop, all the participants were ready 
with their draft scripts by the evening for final presentation. Joint 
Director (Planning) RCPE, Dr. Saleem Khan had also arrived from 
Jaipur along with Assistant Director (Plan) Shri Ramesh Chand Sharma 
to be appraised of the workshop. Though there was no plan or time for 
formal valediction but informally the workshops' strategy, achievements 
and follow up were discussed with the participants from its inception to 
end and Dr. N.K. Gupta, Programme Officer, DEP, New Delhi appraised 
Joint Director, Dr. Saleem Khan of the activities conducted in the five 
days workshop and thanked the participants and organizers for co- 
operation, hard work and interest as well as faith shown by them in the 
workshop with a hope to use the medium for quality upliftment of 
education at primary level in Rajasthan. Joint Director, RCPE expressed 
his satisfaction at the outcome of the workshop with a hope that each 
participant will make effort to use the medium for the upliftment of 
quality of primary education in their respective fields. The vote of 
thanks was delivered by 8076 participants and Distance Education Co- 
ordinator, RCPE, Jaipur, Ms. Isihita Bhatnagar on behalf of the state. 
The participants were appraised of the identified topic and script to try 
out in their respective fields for one month and come up with a modified 


version, which could be taken up for next workshop, if conduced. 


> 75. 


4.5 FOLLOW UP 


The participarts were advised to work in their respective 
identified area and draft script giving scope to due research and field- 
testing. Thereafter they were told to develop another modified script. 
Observing the enthusiasm, interest and the demand of the participants 
and keeping in view the state felt need, a follow up workshop was 
planned by the Programme Officer in the last week of November in 
which the participants will come up with their final version of draft 
script which could be developed further into production script. The 
follow up workshop will deal with remaining aspects and reinforcing the 
previous ones. The draft scripts of the participants will be 
discussed/modified, refined and draft production scripts will be 
developed. These draft scripts could later on be modified with the help 


of experts in the field and then be undertaken for production. 


OUTCOME OF THE WORKSHOP 


As per objectives of the workshop following outcomes have been 


realized. 


ij The state resources are being developed in video script writing at 
primary level, which otherwise the state was lacking. 

ii) The programme ideas and areas are being identified and objectives 
could be framed for development of video programmes in the state. 

ii) ` Development of Storyboards and draft academic scripts on 
identified state need based programmes (simulated exercises). 

iv. Identification of potential scriptwriters in video for the 
state/ districts. 

v)  Motivating the state into the use of video media for distance 
learning through development of their own programmes at district 
and sub-district level. 

vi) Identification and development of CRCFs of the state to work as 


resource persons in video medium at district and cluster level. 
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ANNEXURE = 1 


DEP, DPEP, NEW DELHI 


WORKSHOP FOR THE CAPACITY BUILDING CUM DEVELOPMENT OF: 
VIDEO SCRIPTS FOR RAJASTHAN FUNCTIONARIES 


VENUE : RIE AJMER 


S.NO. NAME 


LRohitas Kumar Karwasa 


2.Shiv Charan Sen 


3.Ramawatar Jangir 


4 Satya Dev 


5.Bhanwarlal Swami 


6. Akhilesh Kumar 


7.Ramakant Sharma 


LIST OF PARTICIPANTS 


RESLADDRESS 


VPO-Panditawali 
via- Pilibangan 
Distt. Hanumang arh 


०15०8- 82035 (8) 
७(5०४ - 35661 (Р) 


VPO- Harigarh 

Teh. Khanpur 

Distt.Jhalawar 326001 

PP 07432 — 32.03] 

МРО – Pratappura 

Distt. Jhunjhunu 333001 
0159-7221418 


VPO- Jaitsar 
Teh.Bijeynagar 
Distt.Sriganganar 
01498/54445 


V. 9AS'A' 

VPO- Motasar 

Teh. Sri bijey Nagar 
Distt. Sriganganagar (Raj.) 


71. 01498-30961 


C-148, Basant Vihar 
Jhunjhunu (Raj.) 
0159-72392286 


VPO- Badhal 
Distt. Jaipur (Кај.)303602 
01424-38474 


SCHEDULE : SEPTEMBER 24-28,2002 


OFFICE ADD. 


CRCF Panditawali 
via- Pilibangan 

Distt. Hanumangarh 
оїзо8- 92635 
CRCF Ladaniyna 
Teh. Khanpur 
Distt.Jhalawar 326001 


CRCF Kasimpura 
PS Jhunjhunu 
Distt. Jhunjhunu 333023 


(Ө 0159- 7221419 


CRC I6 SD 
PO-8GB 

Teh. Byeynagar 
Distt. Sriganganagar 


GMS 10 AS 

VPO- Motasar 
Teh. Sri Byeynagar 
Distt. Sriganganagar 


CRCF Gopalpura 
Block Alsisar 

Distt. Jhunjhunu(Raj.) 
0159- 72 31226 СК) 


Govt.Primary school 


Turkiyawas P anchayat samiti 


Sambhar (Jaipur) 303602 


8.Kesaram Rathore 


9. Vikram Jeet Singh 
Rathore 
Ph. No. 01567-53454 


IO.Dwarka Prasad Sharma 


II.Umesh chandra Pareek 


I2.Ishita Bhatnagar 


I3.Ashique Ali 


I4.Satyanarayan Sain 


15.Shafik Ahamed Mirza 


I6.Mahendra Kr.Kumhar 


17.Vasudev Choudhary 
Nagaur 


VPO= Lundara 
via,Nana, The.Bali 
Distt.Pali (Raj.) 
02933-45360 


VPO-Loha 

Via- Ratangarh 
Distt.Churu(Raj.)331022 
01567-53454 


VPO — Reengus 
Distt.Sikar (Кај.)332404 
VPO- Nimera 

Via- Jajod 

Distt.Sikar (Raj.) 332722 
91575-42205 -42311 
1/1312 Malviya nagar 

Jaipur 


Peerzadan Ka Mohalla 
Delhi Gate Road, 
Nagaur (Raj.) 
Ph.01582-46588 


Near PHED Office Gaita 
Road,ltawa Distt 

Kota Raj. 325004 
Ph.07458-25470 


Տ/օ Abdul Hafiz Mirza 
Near Jama Masjid Jal Pada 
Sangod Distt. Kota 


s/o Shri Laxman ram Kumhar 


Kumhurwara,Sirohi 4000| 
phone - 02972 - 314 50 


Near Employment office 
MG Road,Nagaur (Raj.)3410.1 
Ph. O16 82-41QSS5 40520 


CRC,. Rukhara 
Teh. Sheoganj 
Distt. Sirohi (Raj.) 
02976-67441 


Teacher 
Govt.P.S.Loha 
Teh.Ratangarh Churu 


CRCF Reengus 
Block Shrimadhupur 
Distt.Sikar Raj. 332404 


CRCF Nimera 
Block Khandela 
Distt. Sikar 


RCPE, C 86 PR Road, 
C Scheme,Jaipur 


CREP DER 
Block Jayal 
Distt. Nagaur 


CRC Itawa II 
Gaita Road,ltawa 
Block Itawa 
Distt. Kota 


CRCF Dheepary Kalisindh 
Block Itawa Distt.Kota 
P.0, 07458-25970 


СЕСЕ Barloot 
Block Sirohi Distt.Sirohi 
Ph.60004 


Vasudev CRCF 
Govt.Primary school 
Dhingsara Nagaur 
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I8.Ramesh Tiwari 


19.Mukesh Agrawal 


20.Jeta Ram Gurjar 


2] Kishan Das Vaishnav 


y 20 Agarwal Nagar 


Near Gulkandi school 


Gangapurcity 322201 


Ph.32245,32864-07463 


Opp.ot Singhal Nursing Home 
Bajrang Bihar Bharatpur 

Kali ki Baggichi eses- 31 91० 
Pin 321001 20) 


УШ Mephliyas PO-Negriya 


via-Asind Bhilwara3 I 1301I 
01480-20568 PP 


Vill. Sadhu ka baria 
PO- Raghunathpura 


Via- Asind Bhilwara 311301 


GovtPrimary school 
Binjari Teh. Bamanwas 


S.Madhopur 322214 


DPEP office, PA 
Bharatpur 
Phone 05644-33612 


СВ СЕ Barakhera 
PO Dantra(Bandh) 


PS Asind-Bhilwara311301 


CRCF Daulatgarh 
[Bhilwara] Block Asind 
Distt Bhilwara3 11301 
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I.Dr. Asad Nizam 


Sr. Producer 


2.Dr.N.K.Gupta 


3.Prof.A.B.Saxena 


4.Dr.Dharam Prakash 
Gupta 


ANNEXUNE 


LIST OF RESOURCE PERSONS 


D7/III Mahanandi IGNOU 
Maidan garhi, New Housing , 
Complex, Maidan Garhi 
New Delhi 110068 
Ph6566494 


E/I 071 Saraswati Vihar 
Delhi-34 
oll 151556 7 


RIE, Ajmer 


159,Laxmi Apartments 
Sector LX, Rohini, 
Delhil 10085 Ph 7564854 


EMPC, IGNOU 
Maidan Garhi 
New Delhi 110068 


Programme officer 
DEP- DPEP, K —3 
Green Park Main 


New Delhi I ५ 

ој -G52uT104,65 BATTS 
७५८४० ५77८ , 685 94487 
rincipal, 


RIE, Ajmer 


Reader, I/c Production 
CIET, NCERT, 
New Delhi-I6 


ANNEXURE 


CAPACITY BUILDING WORKSHOP IN DEVELOPMENT OF VIDEO SCRIPTS 
W.E.F. SEPTEMBER 24-28,2002 


REGIONAL INSTITUTE OF EDUCATION, Ajmer 
DAY Session 1 Session П Session III Session IV 
10am-11.30am II.30am-I.00pm 2.00pm 3.30pm 3.30PM-5.00PM 
Sept.24,2002 | Registration Media and its evolution “Media and its importance | -Scope, theme and clientele in 
- Inaugration - Media in - Selection of media video media 
- Sharing of Exp (DL) communication - Strengths and limitations | - Types of video media 
NKG AN of media - AN broadcast/non broadcast and 
their use in primary education — 
Re NKG 
Sept.25,2002 |- Selection of areas for | Different formats for - Media planning process Group work by participants and 
video interventions basic | video script writing, their - Identification of areas, | discussion — AN 
criteria relative importance - AN situation and development 
- Case studies of video of objectives by participant 
production NKG NKG 
Sept.26,2002 | Stages in development of | Development of content | H | Practical work by trainees Group discussion 


dos scripts- DP 


briefs in video - AN 


DP 


NKG 


k 
Sept.27,2002 


writing — DP, 


Technical aspects of = | 


Demonstrating 
programme 
contextual discussion DP 


EIV| = 


and 


for video programme - DP 


Specifying subject and scope 


Group work by partiapants and 
discussion NKG 


Sept.28,2002 


dem of Video PROgramme 
DP 


Hx - NKG 


Group work and script 


Discussions of draft scripts 


NKG.DP 


Report presentation 
Feed back 
Valediction 


NKG,DP 


АМ = Dr. “Asad Nizam 
DP = Dr. Dharam Prakash 
NKG = Dr.Naresh Kumar Gupta 
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Table 1. Comparative merits and distinctive teaching attributes of six different media 
Print, tv and radio (broadcast, video and audio (cassette), audiovision (audiocassette + notes/visuals) 


1 Audiovisual (broadcast ог (०३४०९) over Print 


== ways to help learn 


animation, demonstration 


ing . cg drama, 


1.2 provision of realistic experiences cp sounds, 
places, events 

1.3 the mediuni's realism has a strong impact on 
attitudes, appreciations, motivations 

1.4 personalisation of teachers 


See Table 2 for a finer subdivision of 1.1 to 1.5 


1.5 breaks the tedium of print 


1.0 literacy is not essential 


Rd स्ट हीट OE SOON Boon лове ИН 


3 Broadcast audiovisual over cassette, print 


2 Print over Audiovisual (broadcast ог enssette) 


PEE access at the = own pace helps 


the study of 
ө data in quantity. eg glossary, study puide 


e fine detail, eg: equations, photos 
student can browse and select more casily 
print can carry more information 


2.2 
2.3 


2.4 print is adequate to cover *nost of syllabus 
2.5 easier teacher access/control 
I production skills are adequately resourced 
Sce Table 3 Гог more detail on 2.1 to 2.6 

2.7 reception is not affected by power cuts 
2.8 family doesn't dispute access 


4 Cassette or print over Broadcast 


= 


3.1 cheaper for large = 

3.2 study pacing (obliged by broadcast schedule) 
3.3 sense of importance 

3.4 sense of community 

3.5 sense of immediacy 

3.6 non-stop is good for presezeng an overview 
3.7 recruitment of students А 

3.8 public/academic exposure 

3.9 national resource 

3.10 top experts apree to appear 

5 


E more compelling, in genera. 
5.2 morc interesting/glamorous to = 
5.3 engages (wo senses; vision and hearing 


7 Video over Audiocassette with notes/visuals 


LT the ficld of view is predetermined 
7.2 when moving pictures are necded 
7.3 pictures & sound can be synchronised 
7.4 video has picture-search facility 


9 Audiocassette with notes/visunls over Print 


9,1 verbal commentary for diagrams is casicr to use 
than margin notes for diagrams 
- students can revise more casily [rom the sparse 
notes (without replaying the lio) 
9,3 (with or without notes) spoxen words help 
pronunciation; pacing/intonation add meaning 


= student can study when 3 and prepared 
4.2 student can stop and гесе. annotate notes, 
hence the medium can carry greater detail 
1.3 student chooses repeals 

4.4 lessons can have variable length 

4.5 lesson can be subdivided into digestible 
segments, with interspersed activities 

4.6 cassette is better for group discussion 

4.7 frequency of lessons can be varied 

4.8 сап achieve closer integration with print 


can carry socially sensitive material 
entertainment industry hogs broadcasts 


6 Radio/audiacassette over. tv/video 


= |. = = access to (cheaper) equipment 
6.2. cheaper to produce and deliver 

6.3. evoked images arc better! 

6.4. translation is easier to implement 

0.5. portability of equipment 

6.6. can listen while driving 


8 Audiocassette with notes/visuals over Video 


Ber Ела choice of when to look where 


cost effective when topic needs pictures but 
not moving pictures 


8.2 


adequate production skills casier to achicve 


10 Radio! over all others 


10.1 the short lead time enables remedial tutoria 
errata, news and information 
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E. ree Usige Dimensions 


J IM PM D MSS 


NGANDHUT 1. Screenwriting for video in educational multimedia (also for self-standing video) 1. Sercenwritieg for video in educational multimedia (also for self- tanding video 


A. TARGE = AUDIENCE 
1 Culture 


| 2 Аре 


3 Previous Experience / Knowledge 


4 Commitment of viewers: 
eavesdroppers, students, students 
whose video learning is examined 


| BS Facilities, eg. exclusive use of 


hardware that runs the package? 
Ё 


| LEARNING CONTEXT AND 
COMPLEMENTARY LEARNING 


1 Other media 
Е eg. class teacher, print. audio- 
| tapes, other students, other computer 
B packages 
. 2 Pre-work, post-work 
{ 3 The surrounding package 


4 Does the Icarner control how the 
ackage is run? 
< р Ё 
= 
V. TEACHING INTENTIONS 
> of the video clip 


1 Cogni ive learning outcomes 
|| eg factu. concepts, theories, strategies 


Ф Providing Experiences 
eg.: coneretise, explore, demonstrate 


3 Nurturing motivations, feelings 

e.g. generate determination, galvanise 
into action, e.g. fascinate, amuse, 
change feelings/attitudes | 


- 


a Create suspense / appetise / fascinate (or 
entertain) 
Shock / surprise / delight 


HOOK 


Set the scene / Introduce 
Distant Signpost: what's coming later 
Chapter Heading: what's next? 

Focus: what to look out for 

Context /Rationale: why we are doing it 


2. SIGNPOST 


oana ° 


Pose questions 

b Encourage prediction 

с Don't mesmerise (don't over-absorh 
viewers, don't submerge their minds) 


a Words NOT DUPLICATING pictures 
b Concretise / Relate to current knowledge 
с Don't obscure the geography 

d Don't blinker, disclose the context 

e 

f 


FACILITATE ATTENTIVE, 
ACTIVE VIEWING (Encourage 
and enable sustained 
concentration) 


4. ENCOURAGE AND ENABLE 
CONSTRUCTIVE LEARNING 
(Cater in parallel for a range 
of viewers, enabling them to 
construct knowledge onto 
their cognitive frameworks) 


Invent visual metaphors 
Pause words for contemplation 


a Seeding 

b Music Style/Occurrence by Design 
c Signal Change of Mood or Topic 
d Consistent style 
е 
f 


UA 


SENSITISE (Facilitate 
receptive frame of mind) 


Grammar of video (for viewing comfort) 
Reassure / build confidence 


Define Logical Status 

b Vary Tempo to'indicate Syntax 
c Don't overload . 

d Avoid excessive picture-word density 
e Avoid excessive complexity 

f Optimise (intellectual) Clarity 
Ë 
a 


6. ELUCIDATE 


Enhance Legibility / Audibility 


Non-linear / Non-sequential 
b Vary Gravity using lighter items 


| 7. TEXTURE THE STORY 


REINFORCE a Repetition (with a different angle) 

b Re-exemplify 

c Compare / Contrast 

d Denouement / Dramatic Climax 

e Synergy between words and pictures 


ह. CONSOLIDATE / CONCLUDE a Recapitulate 

b Consolidate / Summarise key features 
c Generalise / Extrapolate 

d 


Chapter Ending 


БН | between items 
Story-Link / Pick-Up 
Disclose assumed external knowledge 


LUI INTEGRITY 


EE | false promises when hooking 
Unbiased exposition, not propaganda 
Avoid artificial links 

Design for students, not colleagues 
Choose suitable learning tasks 
Screenwrite to achieve full potential 
Are you inventing objectives to justify 
using video? 


11. PROFESSI 
| 
| 
| 
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डी ई पी (दूरवर्ती शिक्षा कार्यक्रम) डी पी $ पी 


राजस्थान के लिए वीडियो स्क्रिप्ट लेखन में क्षमता निर्माण कार्यशाला 


अवधि - 24 सितंबर से 28 सितंबर 2002 
‚ स्थान - क्षेत्रीय शिक्षा संस्थान, अजमेर 
प्रतिपुष्टि (फीडबैक) प्रपत्र 


(ऐच्छिक) 
` प्रतिभागी का ENRON Па E л 
गाली Ga Մար C ՅԱԼՆ: Lec O о. 
कार्यालय 1 մաման Ero «մական: 


कार्यशाला के मूल्यांकन के लिए प्रोफोर्मा 


हां / नहीं 


क्या आप कार्यशाला के उद्देश्यों से अवगत Š ? 

क्या कार्यशाला की अवधि उचित थी ? यदि नहीं तो आप के अनुसार कितनी 
अवधि होनी चाहिए ? 

कार्यशाला में चुने विषयों का चुनाव आपको कैसा लगा? यदि उचित नहीं तो क्या 


विषय लिए जा सकते थे ? 
इन विषयों में आपको कौनसी चीज सबसे अच्छी लगी? क्यों? 
इन विषयों में आपको कौन सी चीज सबसे खराब लगी? 


क्यों? 


aur आपको विषयों के प्रशिक्षण में उचित उदाहरणों का समावेश लगा? | हां/ नहीं 
7 क्या चुने विषयों में उचित दृष्टांत दिए गए ? ; हां / नहीं —— 
क्या कराए जाने वाले प्रयोग गतिविधियाँ विषय वस्तु आधारित 


iB थे? हां/ नहीं 
प्रयोगों < गया r 
क्या प्रयोगों का कार्यशाला में उचित स्थान दिया गया ? हां/ नहीं 


2575 


+ 


= 


क्या कार्यशाला में प्रयोग की गई सहायक सामग्री 


(1) उचित थी ? हां / नहीं 
(2) पर्याप्त थी ? हां/ नहीं 
(3) संदर्भ से संबंधित थी ? हां / नहीं 


अच्छा / सामान्य / खराब / बहुत खराब क्यों? 


संदर्भ व्यक्तियों का चुनाव केसा था ? उत्तम / अच्छा / काम 

चलाऊ 

{л ү с „з a 
ООО ЖИМ ДОШ 

इस कार्यशाला के Follow-up के लिए qur और गतिविधियां कराई 

जा सकती है ? | 


բոռ अपने कार्या में इस कार्यशाला का केसा उपयोग करेंगे? 


ՀՎ 


3 


इस कार्यशाला का सबसे अच्छा पहलू क्‍या था? इसके बारे में अपने 


विचार दीजिए? 
1 ; = 
इस कार्यशाला का सबसे खराब पहलू क्या था ? इसे सुधारने के लिए 


अपने सुझाव दीजिए 


आपके अनुसार इस कार्यशाला को हम श्रेणी में रख सकते है? 


) 


क्या आप ऐसी और कार्यशाला के पक्ष में हैं? क्यों ? Я [हाँ/नहीं 


धन्यवाद 
(एन के गुप्ता) 


कार्यक्रम अघिकारी 


ծ. 
Փ- 
r 
e 
e= 
~ 
- 
Հ 
= 
& 
Փ- 
e 
e 
5 
5 
“क 
= 
e 
° 
$ 
5 
Տ. 
Հ 
= 

~ 


` 


PARTICIPANT'S PROFILE PROFORMA 


Programme: Date: State: 


Name 
Sex Я O Male О Female 
Age 


Marital Status Я O Married O Unmarried 


5. Present Status * Ա Employed O Retired 


6. Designation 


Address 


&48844444444444444&4‹ 


AE 


i) Official (Present/Previous) ii) Residential 


————— 


ESTA R u MN ee Ո Յա ESA 


Mis dd տոմ Մու Ша cric LA н ы же EET E S ЫЫ को < 


Рїп: Рїп: 
Phone/Fax: Phone/Fax: 
8. Experience 


Positions Teacher Teacher Educator Administrator 
as a 


9. Area of Specialisation 


10. 


SI.No. 


Details of participation in Training/Workshops/Seminars, etc. during the 
last 3 years as an Organiser/Resource Person/Participant: 
Event S i ОЮН En — | Year Aslan Organiser ^ —— 
Resource Person/ 
Participant 


RR л — —— — — MM 


a) Training 


b) Material Devp. 


c) Any other 


a‏ ا 


01; 


13. 


Place: 
Date: 


Significant Contributions in the Development of the following: 


i) Print 
ii) Audio 
iii) Video 


iv) Any other 


Details of Research and Innovations undertaken: 


Any other relevant information: 


Signature 


Суре ullec 
[benet ampu 
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Updated: 05/17/2 


Modulo 5 


Sani A RIET AY 


The Script—The Key 
Element In 


AProductions 


dédédédéddd, 


4 


ee ss 
° 


productlon process out of tho way we can look at tho key element in the 
productlon process: tho script. 


r 


^ 


There are semi-scripted shows and fully scripted shows (not exactly a long list 


© to memorize). 
= 


In the first category аге interviews, discussions, ad-lib shows, and many 


E) demonstration and variety shows. The scripts for semi-scripted shows 
resemble a basic outline, with only the show segments and their times 


indicated on the script. 


"P" ih | 


Although scripts for semi-scripted shows might be comparatively easy to write, 
this typo of show puts pressure on the director and talent to figure things out 


as thoy по along агі to try to bring things tagothor "on the fly." 


Much lu contrast, tho ного for fully notlplod shows lut tho comploto audio 
and video for evory minute, hia tally sorlptod show (he ovorall content, 
ulune, paco and ting can all bu (уигод out boloro the productlon starts, 
Unploasant eurprison aro minlmizod. (Мо со wo didn't say ellininatod). 


The Concrete-to-Abstract Continuum 


Documentary and hard news pieces 
should be reasonably concrete; that Is, 
they should present Information so 
clearly that the possibility for 

misunderstanding Is minimized. In 
fact, the botter you are at clearly ; 
oxplalning things, tho moro succossful | 1 


you aro, 


A concrote nows script would be quite 
difforent In approach and structure = 

from tho script ог а foaturo story, а soft news piece, a music video, or a 
dramatic production. In tho latter cases it's ofton desirable to not be too 


concroto—to allow room for porsonal interpretation. 


Lots look at two examples. 


An instructional video on tho oporation of a softwaro program would noed to be 
as concrete as possible. Given the nature of computers and computer 
programs, information would have to be presented in a clear, step-by-step 


fashion. 


Although the material should be presented in a creative, Interesting and 
possibly even humorous way, the success of this type of production would rest 
on each member of an audience getting the same clear idea of a specific 


sequence of operational procedures. 


Success is easy to evaluate in this case. If most of the people who see your 
video can successfully operate the program afterward, you're successful; if 


they can't, you're not. 


In contrast to this concrete type of production would be a feature piece on 
jazzercise or new fashions. Given the fact that the audience has undoubtedly 
seen scores of television segments on fashion, the first challenge would be 
how to approach the segment їп а fresh, creative, attentlon-getting way. 
Considering this challenge, actually doing the piece would probably bo tho 


à Unlike software programs or stereo 
components, fashions are not sold 
on the basis of technical 
specifications; they appeal largely to 
the ego and the emotions. So, In 
doing the fashion piece we are not as 
much interested їп communicating 
facts as we aro in generating some 
excitement about new fashions; l.e., 


creating an emotional response. 


Likewise, a soft news piece on exercise would not emphasize facts, as much as 
action. It's approach would be more abstract. Instead of facts its purpose 
would be to communicate something of tho feelings surrounding exerclse, and 


tho feelings that go along with having a slim, trim, fit body. 


' 
Onco tho intent and focus of tho production are established and the 
charactoristics of tho audience aro known, the varlous program olomonts can 
bo soloctod and arrangod. 


In scripting contont a logical and linoar sequonco Is, of course, tho most 
natural approach—espoclally when Information must bo prosentod In a 
concrete, step-by-step fashion. An example would be the Instructional 
computer piece already cited. Often, however, it's desirable to abandon a 
structured, linear presentation (which can get pretty predictable and boring). 


In some productions the techniques of using flashbacks (momentarily cutting 
back to earlier events) or presenting parallel stories (two or more storles 


running concurrently) can add variety and stimulate interest. 


But, whatever you do, make sure you present the materials in a way that will 


7५५५५५ sr и 517417 


)Փ99ՓՓ99999999Փ999Փ94999999992923՝93474 


ə engaging the audience's emotions 


e presenting your ideas in a fresh, succinct, 
clear, and creative way 


• making your viewers care about the subject 
matter 


a ЕЮШШ ИШЕ variety 
Fiber, || you ове your audlonem thapuposo 


of your whole обон Босотов, at tho vary least, 
quontionablo, 


Tho production ош по that wo've alroady discussed can be helpful In 
organizing and visualizing tho productlon ојотеп!5. After you think through 
and visualize tho various scones In the production, make changes if you 


discover spots that lack elements for holding attention. 


Spicing Up Interviews 


For bettor or worso, Interviews aro tho mainstay of many, if not most, non- 
dramatic productions. Because of this, and bocause of the difficulty involved in 
making most interviews interesting, they require special attention. 


Although "talking hands” can bo protty boring, the credibility and authenticity 
Involved In getting Information directly from an authority on tho subject Is often 
bettor (han bawling a ամուր presont tho samo Information, 


Video and audio varloty сап bo introducod Into intorvlew-conterod 
programming by rogularly switching to now spoakers in new locations—which 
Is nothing moro than adding tho visual and aural variety we talked about 


oarllor. 


Unless tho person being interviewed on camera is an unusually gifted speaker 
or is recounting a highly dramatic and engaging event, interviews should be 
broken up into short segments and (during editing) intercut with related 


material. 


Except for rather intense and emotional subject matter, keep in mind that once 
we see what someone looks like on camera, very little can be gained by holding 
the same shot while the person continues to talk. Staying with the audio track 
while cutting in related B-roll footage can a | interest and pace. At the 
same time, the B-roll footage must not : " 

distract from what is boing said. 


пој footage typlcally consists of shots of 
шоро, ов er placas referred to In tho |4 
տոլն Hatt vlow fantage (Un ALON), Ուռ | 
ahata are օրմ Into Hio honte умом 
thus, чету зму from "մով beads" 


while adding information that will holp us 
understand what's being discussed. 


Whenever you plan an interview you'll also want to plan for B-roll footage to 
supplement the points being discussed. Sometimes you won't know what this 


will be until after you do the interview; so keep your production options open. 


When a script is written you need to be able to specify exact points in tho 
interview (A-roll) for the B-roll footage. Since trying to simply describe points in 
scenes for edits can end up opening the door to errors (not to mention 
requiring a lot of words), the only way to effectively do this is to use precise 
time-code numbers to describe exact in and out points of each video and audio 


segment. 


Time-code, sometimes called SMPTE/EBU time-code after the organizations 
that adopted it, refers to the eight digit numbers that identify the exact hours, 
է Н 5 w Iminutes, seconds and frames in a video. 


$ Mi By using those numbers points on video recordings 
А уіп at loast 1/30th second can bo specified. This lovol 
of accuracy can be quito important for a tightly oditod 


| КА show. 


ў You can soo tho time-code numbors In tho picturo on tho 
2161, In this case they are read as 0 hours, 1 minuto, 16 
seconds, and 12 frames. We'll go more into time-code in 
| the editing sections. 


Documentary writers who prefer a systematic approach 
(and have the luxury of time) start by getting a transcript of the interviews 
typed up on a computer (generally with time-code references). This is 
especially valuable if there are numerous, lengthy interviews that need to be 
broken up and rearranged in a topical sequence. 


Once on computer disk, word or phrase searches can be done to quickly locate 
key words or topics in the various interview segments. 


Most word processing programs 
allow for two or more windows on 
the screen. Using this approach 
the interview transcript can be 
searched and reviewed In one 
window while the script is written 


in the other... РАЕН 


The segments сап then Бе 
condensed, rearranged and 
assembled right on the computer 
screen to provide the most logical 


and interesting flow. 


If the time-code numbers are also associated with the video segments, it 
becomes a simple matter of just writing down the time-code in and out points 
you want. 


Whenever it's necessarv to explain or amplify points, or to 
establish bridges between interview segments, narration can 
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be written. An announcer will generally read this over B-roll 
footage. 


In writing the script you must be alert at each moment to use 
the most effective way of getting ideas across. 


Sometimes you can best do this by asking yourself some questions. What 
technique will best illustrate a necessary point: a narrator, a short clip from an 


Intorviow, an electronically animated sequence, а graph, or a still photo? 


As you pull the elemonts together, think of yourself as watching the show and 
try to visualize exactly what's going on at each moment. It's said that the great 
composers can hear each instrument in their heads as they write their music. In 
tho same way effectivo scriptwriters are able to visualize'scenes as they write 


their scripts. 


In establishing the pace of the production there should not be long, slow 
periods or even long periods of fast pacing. Either will tire an audience. 


Except for short, fast-paced montages, scene segments should be at least two 
seconds in length. Conversely, only a scene with plenty of action or intensity 
will be able to hold an audience for more than a minute. Four- to eight-second 


scenes are closer to the norm. 


The most important parts of your production are the beginning and ending. 


To capture and hold attention productions must engage the audience quickly. 
To leave an audienco with a positive impression your production must havo an 
offoctlvo onding. In hotween, you hava to Коор Interest from drifting by varying 


paco, omotional contont and prosontatlon stylo. 


Not an easy assignment. 
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• АММСК—аппоипсег. 


e KEY—the electronic overlay of titles and credits over background video. 


e SFX or F/X—special effects. These may be audio special effects (audio 
FX) or video special effects—effects that alter reality and are created in 


the production process. 


With this basic background established we can now turn to some "bottom line" 


considerations. 
@ Click Here for Quick Quiz: 
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ы ! Sample News Script 


^w 1 РМ News - Selma Fed. Records Fire —page 10/2. (tT) 
/03/02 Writer: P. 


pith 


"Өш - Jacobs FIRE OFFICIALS SAY THE BLAZE THAT RAVAGED THE 

"ç - video only: FEDERAL RECORDS STORAGE FACILITY IN SELMA 

~“ fedfire.01) VALLEY IS NOW UNDER CONTROL. 

= MORE THAN 40 FIRE FIGITTERS BATTLED THE FLAMES 
THAT ERUPTED LATE WEDNESDAY МОНТ. TV-3'S JOHN 

"9 JACOBS ASKED FIRE FIGIITER JENNIFER CARRY IF THE 

EY BLAZE MAY HAVE BEEN THE WORK OF AN ARSONIST. 


"vi - video+ ((In cue: "Well, it's и bit too early to tell yet but there seems to be...)) 
idio (file: SERVER SEGMENT: 1:12 
ml Пге 7) (Out сие: "and so as fire fighter Jennifer Carry says, it's really 
too early to tell about arson, This is Jolin Jacobs for TV-3")) 


= ==========sr 
~] 


Ф BECAUSE CHE FIRE INVOLVED FEDERAL RECORDS , 
1111 F-B-1 HAS BEEN CALLED IN TO INVESTIGATE. 
EARLIER THIS AFTERNOON TY-3'S SANDRA PARKS 
ASKED BUREAU CHIEF TIM RAY ABOUT THE F-B-T'S 
INVOLVEMENT. 


((Continued)) 


Although originally narration was written in all caps (as above), many writers now 
prefer to type narration in standard upper and lower case letters. The all-caps 
format was originally used by the broadcast wire services because it was easier 


for announcers to read. 


program used to write TV news scripts. The various storlo 


the corresponding script for each entry Is dis} 


d illustration below shows a computer 
arious news shows during the week. 


re scast are listed in the lower half of the screen and 
~H top section. The window in the top left lists the v 


E Illinois woman faces chargos that sho 
uled to luro a 16-year-old La Crosse 911 to 
tun away to Chicago. 
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Ready: КУЛ ЙАМ, 


The program has "drag and drop" capability, which means that the various stories can be moved or 
rearranged with a computer mouse. 


Close Window 1 
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Optional Audio Introduction 


Module 6 


Scriptwriting 
Guidelines 


Can a contractor build a house or an office 
building without being able to understand the architect's blueprints or plans? 


Not likely. 


In the same way key production personnel must understand the basics of 
scripts before they can create a production from a script. 


A complete guide to scriptwriting is beyond the scope of this cybercourse; 
however, when you get through with this module you should not only know all 
the important structural elements of scripts, but also have a good start on 
being able to write a script. (Recall that we said that the most often traveled 


route to producing is through writing.) 


"Excuse Me, Mr. Brinkley..." 


Many years ago one of my TV production students was eating in a Miami 
restaurant when he saw David Brinkley, one of the most experienced and 
respected network anchorpersons of all time, eating at a nearby table. The 
student boldly went up to Mr. Brinkley and introduced himself as an aspiring 


TV journalist. 

"Mr. Brinkley, what advice could you give me to be successful" 

Mr. Brinkley reportedly put down his fork, thought about the question for a 
moment, and then said, "Three things: Learn to write. Learn to write. And learn 


to write." 


Although you can learn the basics of writing here or in a good book, you can 
only evolve into being a good writer by writing. 


Doing lots of writing. 
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Most successful writers spend years writing before they start "getting it 
right"—at least right enough to consistently start making money from what 
they do. In a sense 
initial failures aren't 
failures at ail; they are 
prerequisites for 
success. 


иссеѕѕ," like "genius," 
to quote the words of 
Ibert Einstein (a 
certified genius who 
was paraphrasing 
~§William Shakespeare), is 
5110 percent inspiration 
and 90 percent 
perspiration. 


But first you must know the basics. 


So here we go. 


Keep in mind that writing for the electronic media is not the same as writing for 
print. Those who write for print enjoy some advantages that their counterparts 


in radio and TV don't have. 


For example, a reader can go back and reread a sentence. If a sentence is not 
understood in a TV production, the meaning is lost; or worse, the listener is 


distracted for some time trying to figure out what was said. 


With the written word such things as chapter divisions, paragraphs, 
subheadings, and italics and boldface type guide the reader. And the spelling 


of sound-alike words can indicate their meaning. 


Things are different when you are writing for the ear. 


Since narration should be delivered in a conversational style, the standard 
rules of punctuation sometimes aren't followed. Commas and ellipses (three 
dots) are commonly used to designate pauses. Often, complete sentences are 


not used...just as they aren't used in normal conversation. 


Although such usage is inconsistent with proper written form—and your 
English 101 teacher might not always approve—the overriding consideration in 


writing narration is clarity. 


The way we perceive verbal information also complicates things. 


When we read, we see words in groups or thought patterns. This helps us 
grasp the meaning. But, when we listen to something that is being said, 


information is delivered one word at a time. 


To make sense out of a sentence we must retain the first words in memory 
while adding all subsequent words էօ them...until the sentence or thought is 
complete. If the sentence is too complex or takes too long to unfold, meaning is 
missed or confused. Of course, a narrator can go a long way toward insuring 
understanding through proper phrasing, word emphasis, etc. 
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Broadcast Style 


Video scripts are written in what has become known as broadcast style. With 
allowance for sentence variety, this means that video scripts use short, 
concise, direct sentences. Unnecessary words are weeded out. 


№ is not saying “at this point in time" when you mean "now." It's not saying 
“close proximity," when we know that proximity means close. (Close 
closeness?) 


The active voice is preferred over the inactive voice, nouns and verbs are 
preferred over adjectives, and specific words are preferred over general words. 


In the words of one source: "facts must be taut, verbs strong and active; a 
script should crackle." 


In broadcast style we also tend to use extra helpings of punctuation, especially 
commas, to help in orally reading scripts. Commas tend to signal pauses; 
again, a procedure not always approved by your English 101 teacher. (Just 
keep in mind who and what you are writing for when you sit down at your 


computer.) 


In broadcast style you need to avoid dependent clauses at the beginning of 
sentences. Attribution should come at the beginning of sentences ("According 
to the Surgeon General..." rather than putting attribution at the end of the 
sentence, which is common in newspaper writing. In broadcast style we want 


to know from the very beginning who's doing "the saying." 


The classic reference on writing clarity and simplicity is a little 70-page book 
by Strunk and White written in 1959 called Elements of Style. The first 27 pages 
are especially relevant to this discussion. 


Correlate Audio and Video 


Since viewers are used to having what they are seeing on the TV screen relate 


to what they are hearing—generally in the form of dialogue or narration—the 
basic guideline of correlating (relating) audio and video should be kept in mind. 
If viewers are seeing one thing and hearing about another, things can get 


confusing. 


Even though you will want audio and 
video to relate, watch out for the "see 
Dick run" approach where the audio 
states the obvious. If you can clearly 
see what's happening on the screen, 
this can be downright annoying. 


i Although radio drama had to slip many 
things into the dialogue to tip off the 
55 listeners to what they couldn't see 
SETS P ("Emma, why are you looking out the 
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Т“ առատ: +N үа | d +: 7$ |window?"), this is hardly the case in 
TV where you can clearly see the 
action taking place. 


The trick is to write slightly off the pictures . This means that while you don't 
describe the pictures, your words aren't so far removed from what is being 
seen that you split viewer attention. This technique represents a delicate 
balancing act. 


Information Overload 


With more than 100 TV channels available to viewers in some areas and 


millions of pages of information available on the Internet—to name just two 
sources of information—one of the biggest problems we have today is 


information overload. 


In TV production the goal is not just to unload more information on viewers. To 
be successful we must engage our audience and clearly communicate selected 
information in a manner that will both enlighten and entertain. 


We can only absorb a limited amount of information at a time. Keep in mind 
that the average viewer has internal and external distractions, preconceptions, 
etc., which get in the way of the communication process. 


If a script is packed with too many facts, or the information is not clearly 
presented, the viewer will become confused, lost and frustrated—and simply 
tune to another channel. 


Lost vs. Bored 


Not only is the amount of information you want to communicate important, 
but also the rate at which information is presented. In information-centered 
productions you need to give the viewer a chance to process each idea before 
moving on to the next. If you move too rapidly, you'll lose your audience; too 


slowly, and you'll bore them. 


The best approach in presenting crucial information in an instructional 
production is to first signal the viewer that something important is coming up. 
Next, present the information as simply and clearly as possible. Then reinforce 


the point through repetition, or with an illustration or two. 


In summary, here are seven general rules to remember in writing for television. 
Some of these apply to instructional productions, some to dramatic 
productions, some to both. 


e Assume a conversational tone by using short sentences and an informal, 
approachable style. 


e Engage your audience emotionally; make them care about both the 
people and content of your production. 


e Provide adequate logical structure. Let viewers know where you are 
going, which points are key concepts, and when you are going to change 
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the subject. 
e After making an important point, expound on it, illustrate it. 
* Don't try to pack too many facts into one program. 


* Give your audience a chance to digest one concept before moving on to 
another. 


* Pace your presentation according to the ability of your target audience to 
grasp the concepts. 


Video Grammar 


Some people argue that, unlike writing, video and film don't have any 
standardized grammar (i.e., conventions or structure). 


Although video has abandoned much of the grammar established by films, 
even in this MTV era we can still use various techniques to add structure to our 
productions. 


In dramatic productions slow lap-dissolves (where two video sources 
momentarily overlap during a transition from one to the other) often signal a 
change in time or place. 


Fade-ins and fade-outs, which apply to both audio and video, can be likened to 
the beginning and ending of book chapters. A fade-out consists of a two- or 
three-second transition from a full signal to black and silence. And, of course, a 
fade-in is the opposite. Fade-ins and fade-outs often signal a major change or 
division in a production, such as a major passage of time. (But "often" is a long 
way from "always.") 


Traditionally, teleplays (television plays) and screenplays (film scripts) start 
with fade in and close with fade out. 


Script Terms and Abbreviations 


A number of terms and abbreviations are commonly used in scriptwriting. 
E First, there are those that describe camera 
movements. 


When the entire camera is moved toward or 
away from the subject it's referred to as a dolly. 
A zoom, which is an optical version of a dolly, 
achieves somewhat the same effect. A script 
notation might say "camera zooms in for 
closeup of John," or "camera zooms out to 
show that John is not alone." When a lateral 
move is needed the term is truck. 


Then there are terms that designate shots. 
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Cuts or takes are instant transitions from one 


video source to another. Put in grammatical terms, shots can be likened to 
sentences where each shot is a visual statement. 


The cover shot and establishing shot are designations for a wide shot (WS) or 
a long shot (LS). This type of shot gives an audience a basic orientation to the 
geography of a scene—who is standing where, etc.—after which you cut to 
closer shots. In the relatively low-resolution medium of standard definition 
television (SDTV) they are visually weak, simply because important details 
aren't easy to see. Film and HDTV (high-definition television) don't have quite 
the same problem. 


Cover shots should be held only long enough to orient viewers to the 
relationship between major scene elements. Thereafter, they can be 
momentarily used as reminders or updates on scene changes. 


In the video column of television scripts the shorthand designation for a cover 
shot or establishing shot is normally LS, for long shot. Occasionally, the 
abbreviations XLS, for extreme long shot, or VLS, for very long shot, will be 
used to indicate an establishing shot. 


So that you can see how some of these things come together, here are some 
sample scripts. 


• Dramatic video script 
» Dramatic film script 
e Commercial script 

e News script 


Television and film scripts are available on the Internet for study. 


In addition, you will find free demo programs of scrip scriptwriting and general 
production software at bcsoftware and screenplay, among other places. 


Shot designations you will find in scripts include: 


fLS—long shot or FS (full shot). With 
| people, this is a shot from the top of 
their heads to their feet. When 
applied to talent a MS is normally a 
{shot from the waist սք. 

| 


| Оп a person, a MCU (medium 
closeup) is a shot cropped between 
the shoulders and the belt line. 


A relatively straight-on CU (closeup) 
is the most desirable for interviews. 
Changing facial expressions, which 
are important to understanding a 
` [conversation, can easily be seen. 


(20727 [XCUs are extreme closeups. Оп 
41 [people this type of shot is reserved 
1437 5,73 ог dramatic impact. The XCU shot 


almay show just the eyes of an 
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individual. With objects an XCU is 
often necessary to reveal important 
detail. 


A two-shot or three-shot (also 2-S and 3-S) designates a shot of two or three 
people in one scene. 


The term subjective shot indicates that the audience (camera) will see what the 
character sees. Often it indicates a handheld camera shot that moves in a 
walking or running motion while following a character. Subjective camera shots 
can add drama and frenzy to chase scenes. 


C 
amera angles are sometimes indicated on scripts. Included are bird's eye 


view, high angle, eye-level, and low angle. A canted shot or a Dutch angle shot 
p is tilted 25 to 45 degrees to one side, causing horizontal lines to 
{гип up or down hill. 


% Although а scriptwriter occasionally feels it necessary to 

indicate camera shots and angles on a script, this is an area 
KA that's better left to the judgment of the director. Even so, in 

\ tejdramatic scripts you may find the terms camera finds indicate 

the camera moves in on a particular portion of a scene; camera 

goes with to indicate the camera moves with a person or object; reverse angle 

to indicate a near 180-degree shift in camera position; and shot widens to 


signal a zoom or dolly back. 


In addition to these basic script terms, there are a number of other 
abbreviations used in script writing. 


e EXT and INT—designations commonly listed in film scripts to indicate 
exterior and interior settings. 


SOT—sound-on-tape. This indicates that the voice, music, or 
background sound will be from the audio track of a videotape. 


e SOF—sound-on-film. 


• VTR—videotape, videotape recording. 


VO (voice over) refers to narration heard over a video source. It can also 
refer to narration heard at a higher level than a source of music or 
background sound. 


e OSV—off-screen voice. The voice indicated on the script is from a 
person who is not visible. 


e MlC—microphone. 


• POV—point of view. Dramatic scripts will often note that a shot will be 
seen from the point of view of a particular actor. 


• OS—over-the-shoulder shot. The picture shows the back of one person's 
head and possibly one shoulder. (These are also designated as O/S and 
Х/5 shots.) 
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e ANNCR—announcer. 
• KEY—the electronic overlay of titles and credits over background video. 


• SFX or F/X—special effects. These may be audio special effects (audio 
FX) or video special effects—effects that alter reality and are created in 
the production process. 


With this basic background established we can now turn to some "bottom line" 
considerations. 
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APPRAISAL CHECKLIST 


Title of the programme 
Source Title (if applicable) 
Objectives of the programme 
Contents of the programme 


Intended Audience 


Format of the programme (please рш а tick м mark)- 


a) Story D b) Talk 


f) feature 0 


I) Question-Answer Լ) 


Exemplary Acceptable 


Picture Quality - 
Sound Quality - 
Figure-Ground Contrast - 
Consistency - 
Pace Of Delivery - 
Entertainment - 
Interest/Motivation - 


ख्वा Բ: си к= E 


Camera work/Frame Compositions 
In the programme 


Graphics used in the programme 


Music used in the programme 


Format/Presentation Style of the 
Programme 


n 
g) Documentary 


j) Discussion Û 


c) Drama D e) Interview 0 
D h) Dialogue O 


k) Magazine Û 


Poor Comments 


ti Է 


- Mostly Appealing / Appealing / some- 
what Appealing / Not Appealing 


- Mostly Appealing / Appealing / Some- 
what Appealing / Not Appealing 


- Very Appropriate / Appropriate / Some- 
what Appropriate / Not Suitable 


- Very Appropriate / Appropriate / Some- 
what Appropriate / Not Suitable 


ք 
© 


Oe Oe 666666586८ 


Content Appropriateness for the 
Target audience 


Sequencing of the content in the 
Programme 


Language used in the programme 


Rating 7 - 
An attractive start - 
Clarity of concept - 
Objective based concept - 
Known to unknown approach - 
Interactivity - 
Appealing visuals - 
Sound effects with visuals - 
No Ambiguity/Simplicity - 
Smooth transition - 
Сосеви of humour / fun - 
Reinforcement of the concept - 


Smooth close down - 


Strong Points- 


Weak Points- 


Name- 


Exemplary Acceptable 


D 


ü 


- Very Appropriate / Appropriate / Some- 
what Appropriate / Мот Suitable 


- Very Logical / Logical / Somewhat 


Logical / Fragmented 


- Mostly Appealing / Appealing / Somewhat 
Appealing / Not Appealing 


0 


0 


Poor Comments 


0 


0 
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Format 
Title [] Still picture 
[] Drawing 
Series Title (if applicable) (Д Chart 
(1 Graph 
Lj Poster 
а 


Source 
Cartoon 


Date Cost Length minutes 
Subject Area 


Intended Audience 


Brief Description 


Objectives 


Entry Capabilities Required (6.ց., prior knowledge, reading ability, vocabulary level, math ability) 


Rating High Medium Low Comments 
Match with curriculum а Լ) J 
Accurate and current Լ) Լ) mi 
Clear and concise language Լ) Լ) ե) 
Arouse motivation/maintain interest 3 J Ը) 
Learner participation Լ1 Լ) rj 
Technical quality a a 1 
Evidence of effectiveness (e.g., field-test results) а а [| 
Free from objectionable bias or advertising d а а 
User guide/documentation mi g Լ) 
Legibility for use (size and clarity) [_] m (1 
Simplicity (cleor, unified design) Լ) Լ) d 
а а a ! 


Appropriate Use of color 
Sirong Points 


Weak Points 


Recommended Action Name Date 


س 
Hall grants the reader permission to reproduce this checklist for personal use only. Heinich, Molendo, Russell, and Smaldino, Instruction‏ مسا ا 1 Se‏ 


Media ond Technologies for Learning (1996). 
— م‎ иж 


ее —— A computer version of this Checklist is found in "The Classroom Link." 
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विषय - पर्यावरण्‌ अध्ययन 
उपक्षेत्र - हमारा परिवेश 
लक्षित दर्शक - कक्षा 2 व 3 के द्वारा 
शीर्षक - हमारा घर 

अवधि - 15 मि. 

भाषा - हिन्दी 

विशिष्ट उद्देश्य 


- छात्र घर की आवश्यकता के बारे में बता सकेंगे । 
- छात्र कच्चे घर एवं पक्के घर की साम्रगी के बारे में बता सकेंगे । 
- छात्र अच्छे घर में क्या-क्या होना चाहिए बता सकेंगे | 


पाठयक्रम 


घर की आवश्यकता विभिन्न प्रकार के धरो को सामग्रो के बारे मे बताना तथा अच्छे घर मे 
विभिन्न कमरों के बारे में जानकारी, स्नानघर के पानी का पुनः उपयोग की जानकारी | 


पात्र परिचय 

1 पवन, रतन, पिंकी, राजू आठ से नौ वर्ष के बालक 

2 За दादा 45-50 वर्ष का बड़ो - 2 मुछों वाले ग्रामिण मिस्त्री 
3 बल्ला काका 30-35 वर्ष का तिखी मुछे कमीज पाजामें में । 


रेखा चित्र 

विभिन्न जन्तुओं के घरों को दिखाना 

बच्चो का खेलना 

पक्का घर व विभिन्न कमरों को देखना 

कच्चा घर बनते हुए देखना 

बनता हुआ पक्का घर देखना 

विभिन्न प्रकार के घरों के चित्र देखना पुस्तक में 
पुनः आकर घर बनाना । 
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विडियो 

चूहा का अपने बिल मे घूसना चिड़िया 
का अपने घोंसले मे जाना गाय का 
अपने छपरे मे जाना कुते का अपनी 
धुरी मे जाना लोमड़ी काँ अपने 

छपरे मे जाना । 


खरगोश का डर कर अपने बिल में 
जाना । 


та के उपर से लिया गया द्रश्य 
जिसमे विभिन्न प्रकार के पक्षी उड़ 
रहे है। 


गॉव की तलाई का xm जिसमें 
5-6 बच्चे गीली मिटटी धरोहे बना 
रहे है, बच्चे मिटटी की गाड़ी से 
गारा बना रहे है। 


बच्चें गीली मिटटी का घर पूरा 
बना लेते है तथा एक दूसरे को 
बारी-बारी से दिखाते है। आपस 
में वार्तालाप करते है। 


पुनः बच्चों द्वारा बनायें गए घरो 
को दिखाना। 


तलाई से बच्चों का पवन के घर 
की तरफ चलना सामने घर का 
दिखई ՀՎԱ 


ओडियो 
सरदी, गरमी, बरसात से बचने के लिए हर प्राणी कोई न 
कोई जगह बनाता है। जहाँ वह रहता है उसे उसका घर 
कहते हैं। 


घर की जरूरत सभी को होती है। पशु पक्षियों जैसे आदमी 
भी अपने घर बनाता है। 


आदमी ने अपने-अपने रहने के लिए सुंदर-2 घर बनाए जो 
कई प्रकार के है। 


Nil Ws um (बच्चे के मुँह से गाड़ी की आवाज) 
गारा लाओ गारा लाओ थप....... थप 

яяя: पवन मैं तुम्हारे लिए घर बनाता हुँ। 

पवनः रतन भैया अच्छा सा बनाना। मैं भी तुम्हारे लिए 

एक घर बनाऊँगा। 


रतनः ओ पवन; देख मैंने तम्हारा घर बना दिया। 

पवनः ओ रतन भैया तुमने तो मेरे लिए अच्छा घर नही 
बनाया। 

रतनः दिखा तूने मेरे लिए कैसा बनाया ? 

पवनः मैंने तो तुम्हारे लिए अच्छा सा घर बनाया है। 
чая: औ....-इतना अच्छा तो तुमने भी नहीं बनाया। 


gat: रतन भैया ये क्या? तुमने तो न रसोईघर बनाया न 
पढ़ने का कमरा बनाया, मेरा घर ऐसा थोड़े ही है। चलो 
तुम्हे दिखाता हूँ। 

रतनः चल दिखा फिर वैसा ही बनायेगें पहले चलकर 
देख लेते है। चलो पिंकी राजू सभी चलकर देखते है। 


एक АРТ के बच्चे चार, 
घर से निकले पंख पसार, 
पूरब से पश्चिम को आए, 
घूम घाम के देखा लग सारा 
सबसे सूंदर घर अपना प्यारा। 


° 


७७ 


45%5Ь445555&4455Ь86444444444444444 


पवन के घर का द्रश्य सर्वप्रथम 
अतिथी ग्रह का द्रश्य जिसमें 
पर्याप्त खिड़की, रोशनदान लगे 
है। 


सभी बच्चो का दूसरे कमरे ये 
जाना तथा दूसये कमरे का 
द्रश्य जो शयन कक्ष है। 


सभी बच्चों का पढ़ने के कमरे में 
प्रवेश तथा पढ़ने के कमरे को 
दिखाना बच्चों का वार्तालाप 


रसोईघर की और जाना, रसोईघर 
का अन्दर का द्रश्य रसोईघर की 
विभिन्न विशेषताएँ दिखाना। 


स्नानघर का अन्दर का द्रश्य नल 
लगे है,पक्की नालियाँ तथा पानी 
थोड़ी दूर जाकर फूल पौधो की 
аа Я जाता ÈI 


बच्चों का बगीचे में आना तथा 
फूलों को दिखाना तथा वार्तालाप 
का द्रश्य पशुओं का दूर बना «ՏԱ 
दिशाना। 


बगीचे का द्रश्य पर खड़े बच्चे 
तथा वार्तालाप का द्रश्य 


पवनः देखो रतन भैया यह हमारा अतिथी कक्ष है। पर 
इसमें खिड़की व रोशनदान नही है। 

रतनः अनाता कैसे ये तो लकड़ी व लोहे के बने हुए 8) 
पवनः पर मैंने तो आपके घर में लगायी थी। 


पवनः चलो अब हमारा सोने का कमरा कहाँ दिखाता हूँ। 
सभीः चलो 

чая: पवन तुम्हारे पढ़ने का कमरा कहाँ है।पवनः 

आओ ԹԱ 


पवनः यह रहा मेरे पढ़ने का कमरा। 


रतनः अच्छा है। 
पिंकी: आगे वाला कमरा भी तो दिखाओ। 
पवनः чей! 


पवनः ये रहा हमारा रसोईघर। 

а: ये इतना बड़ा रोशनदान क्यों बनाया। 

पवनः इसी से रसोईघर की हवा बाहर निकलती है। 
राजू: और क्या-क्या बना है? 

पवनः आगे स्नानघर भी दिखाता हूँ। 


राजूः पवन ये नाली क्यों बनी है? 

पवनः स्नानघर से निकलने वाले को हम दूर क्यारियों 
में लगाते है। 

समीः से तो बहुत अच्छे है। किसने लगाये। 

पवनः मैंने और पापा ने। 


रतनः तुम्हारे तो गाय व भैस भी है वे कहाँ है? 

पठनः अरे! पशुओ का बाड़ा तो वह रहा। 

रतनः ये दूर क्यों बनाया 

पवनः पापा कह रहे थे पशुओं का बाड़ा घर से दूर होना 
चाहिए जिससे из, मच्छर नहीं होंगे। 


पवनः हाँ तो रतन भैया अब बताओं तुमने मेरा घर ऐसा 
थोड़े ही बनाया था। 

रतनः कैसे बनाता чая! इस घर में तो पक्की ईट, 
लोहा, लकड़ी लगी है। हम तो मिटटी से बना रहे थे। 
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एक पक्का मकान बन रहा है। 

5-6 भजदूर काम पर लगे है। बल्ला 
काका चिनाई का काम कर रहा है। 
मजदूर अपने-2 काम कूर रहे है। 


पक्का मकान बनते हुए दिखाना 


काका व बच्चों के मध्य वार्तालाप 
तथा सबच्चों की सहमति से सिर 
ваті 


बच्चों का आकाश की तरफ देखना 
तथा पिंकी का दूर ईशारा करना। 


їй कुरते वाले मिस्त्री 7-8 
मजदूरों के साथ कच्चेघर को बना 


रहे है तथा मजदूर ԿԹՎ-2 काम कर 


कर रहे है। 


वार्तालाप 


कच्चा घर बजाने की क्रिया को 


कच्चाघर बनाने के लिए निम्न 
चीजों की आवश्यकता होती हैः 
1 कच्ची ईट 
2 गारा-गोबर 


मिस्त्री: आओ भाई पवन, रतन, पिंकी, राजू आओ कहाँ से 
पवनः बल्ला काका आप घर कैसे बनाते है, यह देखने 
आये है। 

मिस्त्रीः ये लो बेटा घर बनाने के लिए तो हम है। 

रतनः काका हम तो देशना चाहते है। 

काकाः ये देखो....... 


काकाः पक्काघर बनाने के लिए हमें पक्की Sal, पत्थर, 
लोहे के सरिया, गार्डर सीमेंट कंकरीट आदि की 
आवश्यकता होती है। 


काकाः आया समझ में। 
ба: हाँ 
पवनः अब हम चलते है। 


रतनः अरे पवन हमारे गाँव में कच्चे घर भी तो है। मैं ये 
ही तुम्हारे लिए बनाणऊगा। 

पवनः अरे बुद्धू पर यहां कच्चा घर कहाँ बन रहा है। 

पिंकी: वो देखो छैलू दादा वहा कच्चा घर बना रहे है। 

राजूः हाँ याद आया गोलू का कच्चा घर बना रहे है चलो 
RRA: WAS... ला.... ला.... 

Հարա ला..... сан и 

मिस्त्री: ये बच्चों की पलटन कहाँ से 

पिंकीः छैलू दादा हम यह देखने आये है कि आप कच्चाघर 
कैसे बनाते है। 


छैलू दादाःये लो तूम घर बनाओंगे तो हम ФП करेंगं। 

पवनः नहीं दादा हम तो केवल जानना चाहते है कि कच्चा 
घर कैसे बनता है। 

छेलू दादाःये लो हम बताए देते है। 


कच्चेघर बनाने के लिए स्थानीय उपलब्ध सामग्री कच्ची ईट 
गारा,गोबर, खपरैल,बाँस, लकड़ी तथा अन्य सामग्री। 


कच्चेघर बनाने के लिए हमें मिटटी,खपरैल,लकड़ी तथा घास 
फूस की आवश्यकता होती है। 
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खपरैल-लकड़ी 
घास-फूस 
मिटटी 

चित्र बनाओ ) 


~ m + س‎ 


निर्माणाधीन मकान की पृष्ठभूमी 
में छैलूदादा हंसते हुए बच्चों से 
कहना तथा अलविदा कहना। 


आपस में बातचित का दृश्य तथा 
आपस में बातचित का दृश्य 


सभी बच्चों का उत्सुकता से पुस्तक 
में बनें चित्रों को देखना। 


पुस्तक में इग्लू चित्र बने हुए है। 


पूस्तक में बनदू लोगों की झोपड़ी 
बनी हुई है। 


तलाई पर पहुँचने का 999 तथा 
सभी बच्चो का अपने कार्य में लग 
जाने का 9991 


छैलूदादाआया न बिटुआ समझ में। यह तो हम ही कर सकते 
है। 
सभी qeq: राम-राम दादा 


रतनः अरेपवन अब मैं तूम्हारे;लिए अच्छा सा घर बना 
सकता zl 

पिंकी: अरे रतन कल पापा एक किताब लाएं थे उसमें भी 
कई घरों के चित्र थे। 

पवनः चल पिंकी पहले उन घरे के चित्र देखते है। 


पिंकी: हाँ सभी मेरे घर चल कर देखते है। 
पवन-रतनः हाँ चलो चले। 

पिंकी: यह रही वह किताब 

पवन-रतनः दिखा 

पिंकी: यह देखो। 


हमारे संसार में ग्रीनलैण्ड नामक प्रदेश में जहाँ बर्फ ही बर्फ 
है वहाँ के लोगों को ऐसकिमों कहते है | जिसे इग्लू कहते 
है । 

पवनः और कैसे घर बने है दिखाओ- 


हमारे संसार में भूमध्य रेखा के आसपास के प्रदेशों के लोग 
अपनी सुरक्षा के लिए अपनी झोपड़ी ऊँचे वृक्षों पर बनाते है। 
पवनः चलो रतन भैया अब चले चलकर घर बनाये। 

रतनः हाँ चलो। 

रतनः चलो सभी अपने-2 काम में जाओ 


सबसे प्यारा सबसे प्यारा घर हमारा..। 
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हमारे व्यवसाय 


विषय 


wu dni 


कार्यक्रम शिर्षक 
अवधि 
भाषा 


विशिष्ट 


Annexe ye — Xy (3.3 


“पर्यावरण अध्ययन 
सामाजिक जीवन 
हमारे व्यवसाय 
20 मिनट 


हिन्दी 


उदेश्य 


विभिन्न प्रकार के व्यवसायों के बारे में जानकारी कर सकेगे। 


` किसान चरवाहा, लुहार, बढ़ई, कुम्हार, दुकानदार, हलवाई, दर्जी, पोस्ट 


मैन, नर्स इत्यादि क्या - क्या कार्य करते हैं। जान we 


इन कार्यो का महत्व समझ सकेंगे। 
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सवारियों से भरी हुई बस गाँव के बस की आवाज़............ 
बस स्टेण्ड पर आकर ठहरती है। संगीत बजता है 
सवारियाँ उतरती है उनमे एक बालक सवारियों की आवाज़ें ..... आ रही है। 
अपनी माँ के साथ чеп है। व वह 
दोनों एक घर में प्रवेश करते है। 


घर के अन्दर का दृश्य एक वृद्ध पुरूष 
व महिज़ा बैठे 81 एक महिला बर्तन 
साफ कर रही है। एक बालक वृद्ध 
पुरूष के पास बैठा हुआ है। 


आगन्तुम महिला व बालक घर में पढ्ने वाला एक बालक 
बालक महिला के पैर छूता है, व बालक प्रणाम रामी बुआ। 
बालक बले मिलता है। रामी जीते रहो, झमरू। 


झमरू आओ पिंकू आओ। 
а अरे झमरू तुम, मजा आ गया। 


रामी व पिंकू का वृद्ध पुरूष व रामी पिताजी पाँव लागू। 
महिला की ओर जाना व उनसें पिता खुश रहो आओ। 
आशीर्वाद प्राप्त करना। रामी पॉव लागू माँ | 

माँ खुश रहो 

fig नानाजी प्रणाम। 

नानाजी खुश रहो 

fie खुश रहो 


fig एवं रामी को देखकर बर्तन साफ रामी भाभी कैसी हे। 

करती हुई महिला का हाथ साफ महिला ठीक हूँ,बाईजी आप कैसे हैं। 
कर खड़े होना, रामी का महिला से fie पाँव लागू मामाजी, 

गले मिलना व*पिंकू का महिला से मामाजी खुश रहो। 

आशीर्वाद प्राप्त करना। 


füg व झमरू बशमदे में रखी चारपाई झमरू पिकू कितने दिन की छुटटी है। 
पर बैठे हुए है। पिकू सात दिन की। 
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प्रातःकाल का दृश्य चिडिया चहचहा 
रही है। दोनो का वार्तालाप 


घर के आगे. से मवेशियो का गुजरना, 
साथ में एक आदमी। पिकू व झमरू 
की वार्तालाप। 


fig व झमरू का सोहन काका के 
खेतों की तरफ जाना । 


खेतों ळा दृश्य जिसमें कुछ हिस्से 
मे फसल खड़ी है, दूसरे हिस्से में 
सोहन हल चला रहा है। पिकू व 

झमरू का सोहन के पास आकर 
अभिवादन व वार्तालाप 


झमरू व fig आपस में बातचीत 
करते हुए। 


सोहन किसान हल चला रहा है। झमरू 
व पिकू सोहन के साथ - साथ चल 


яне पिकू चलो Я तुम्हें मेरे मित्रों से मिलाता él 
бф नही यार, बाद में чай! 
झमरू चलो तो सही। 


fig झमरू यह क्या ë| बहुत मिटटी उड़ रही है। 
झमरू यह रामू काका है, जो अपने पशुओं को चराने ले 
जा रहे हैं। 

«րր» यह चरवाह है, इनमें अधिकांश पशु इसी के है। 
पशुपालन ही इसका व्यवसाय है। 


पिकू किसान की तरफ इशारा करते हुए - झमरू ये 
कौन है। 

झमरू ये तो सोहन काका है। 

fig ये इतनी जल्दी-जल्दी कहाँ जा रहे है। 

झमरू ये तो खेत मे जा रहे है। खेत को जोतने के लिए 
जा रहे है। | 

fig खेत कैसे जोतते है। यार दिखाओ ना मुझे। 
झमरू चलो सोहन काका के खेत पर ही चलते हैं। 


झमरू सोहन काका राम-राम। 

füg मामाजी प्रणाम। 

सोहन राम-राम | 

Вх आप क्या कर रहे Èl 

सोहन अभी तो ज्वार बो रहा हूँ वहाँ मक्का, मोठ, तिल 
की फसल है। इस फसल के बाद मैं गेहूँ, चना, सरसों की 
फसल पैदा करूँगा। 


fie यें ऐसा क्यों करते है। 
झमरू यह इनका व्यवसाय है। ये अपने जीवन यापन के 
लिए यह काम धन्धा करते हैं। 


fig मामाजी यह हल आपने ही बनाया है। 
सोहन अरे नहीं रे ये तो बढ़ई का काम है। 
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रहे है। तीनों में वार्तालाप हो रहा है। 


झमरू व पिंकू आपस में बातचीत 
करते हुए। 


बढ़ई के घर का दृश्य बढ़ई लकड़ी 
के सामान बनाने में व्यस्त। बढ़ई से 
अभिवादन व वातालाप 


काका द्वारा हल को बनाते हुए 
दिखान | 


तीनो में वार्तालाप 


पिंकू गंडासी उठाकर यह भी आप 
बनाते हो। 


मोहन के साथ वार्तालाप 


Ա 


पिंकू व झमरू का मोहन को 
अभिवादन करते हुए वहाँ से 
प्रस्थान | 


झमरू व पिंकू की वार्तालाप लुहार 


AS अच्छा अब हम चलते zl 
सोहन आराम से जाना, इतनी जल्दी क्या है। 
पिकू मामाजी हम फिर आएऐगे। 


fig झमरू यह बढ़ई हल कैसे बनाता है। 
झमरू चलो बढ़ई के घर चल कर ही देखते है। 
fig चलो चलो जल्दी чей! 


झमरू मोहन काका राम-राम। 

fig मामाजी semi 

मोहन राम राम पिकू कैसे 81 

झमरू काका जी fim यह देखने आया हैकि हल dui 
बनता है। 


मोहन अभी मैं हल ही तैयार कर रहा हूँ ध्यान से देखना 
हल कैसे तैयार होता है। 


पिकू मोहन काका हल के अलावा आप क्या क्या बनात 
al 

मोहन मैं लकड़ी की वस्तुएँ बनाता हूँ जैसे गंडासी, 
फर्नीचर, चारपाई आदि बनाता हूँ। इसके अलावा लकड़ी 
के सामान मरम्मत भी करता हूँ। 


पिंकू मामा ये तो लोहे का है। इसे कैसे बनाते हो। 
मोहन इसे मैं नहीं बनाता इसे लोहार बनाता है। 
मैं तो इसमे लकड़ी का हत्था लगाता हूँ। 


झमरू अच्छा अब हम चलते हैं। 
मोहन आराम से जाना, इतनी जल्दी क्या है। 
पिंकू मामाजी हम फिर आएगे। से तो मिला 


fig अरे लुहार से तो मिला। 


» ७ | > ७ ७ ० क $ ооо # 6 # # ов 6७७6७ ७७७७७&७&७6७८& 


कहाँ रहता है। 


लुहार की गाड़ी का दृश्य, लुहार का 
कुल्हाड़ी से पीटना पास में लुहार के 
बच्चे खेल रहे है। पिकू व झमरू का 
आगमन - अभिवादन तथा वार्तालाप 


लुहार द्वारा निर्मित सामान को क्रमशः 
दिखाना, चिमटी, चिमय, कुरछी, 
कुल्हाड़ी, गंडासी, हल का फाल, 
चाकू, संडासी इत्यादि बनाता हूँ। 


लुहार का अपनी जगह पर बैढ़ना। 
गर्म कुल्काड़ी को संडासी से 
पकड़ कर पानी में աա व Ug 


Ф| आवाज़। 


पिंकू व झमरू का लुहार से 
अभिवादन के साथ प्रस्थान रास्ते 
का दृश्य दोनों में वातालाप-। 


कुम्हार के घर का दृश्य चाक चल 
रहा है, जिस पर कुम्हार बर्तन बना 
रहा है। पास मे गीली मिटटी पड़ी है। 
कुम्हार चाक से मटकी उतारता है। 


कालू का तैयार बर्तनों के ढेर से 
मे से एक सुन्दर सी कुण्डी निकाल 


झमरू चल अभी मिलाता हूँ। 


लोहे को पीटने की आवाज़ ....... 

झमरू बाबू काका रामराम यह मेरी रामी बुआ का लड़का 
हैं। शहर में रहता है! आप लोहे से क्या क्या बनाते ÈI यह 
देखना चाहता है। 


«զ मैं चिमटी, चिमय, कुरछी, कुल्हाड़ी, गंडासी, हल 
का फाल, चाकू, संडासी बनाता हूँ। 


पानी मे गर्म लोहे को डुबोने पर उत्पन्न आवाज........ 
fig अरे यार झमरू यह आवाज़ ՓԱՍ 

झमरू अरे यह आवाज़ तो गर्म कुल्काड़ी को पानी में 
ड्रालने से आई है। 

fie मैं तो डर ही गया था। 

झमरू अरे ये आवाज़ तो कुछ भी नही। 

fip चल यार अब हम चलते है। 


पिंकू व झमरू अच्छा राम राम | अब हम चलते हैं। 
बाबू अच्छा भई। 


झमरू कालू काका, राम-राम | ये मेरी रामी बआ का 
लड़का है। इसे एक सुन्दर सी कुण्डी दिखाओ जिसे ये 
अपने साथ शहर ले जा FFI 

कालू अभी एक मिनट रूकों। मैं इस मटकी को बनाकर 
चाक से उतार लेता E 


कालू लो बेटा। 
fig मामा, आप और क्या क्या बनाते हैं। 
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कर पिंकू को देना। 


fig = झमरू का कालू से 
अभिवादन के साथ प्रस्थान रास्ते 
का दृश्य दोनों में वार्तालाप | 


रास्ते मे छोटी सी दुकान को देखकर 
अरे यह बहुत छोटी सी दुकान है। 
दुकानदार कुछ सामान दे रहा है। 
झमरू व पिंकू दुकान के सामने 

खडे हो जाते है। 


{фер झमरू को बताता है कि 
शहर में तो बहुत बड़ी-बड़ी दुकाने 
होती है। 


पिकू व झमरू की वार्तालाप तथा 
रास्ते पर दोनों का चलना। 


रास्ते मे एक हलवाई की दुकान थी 
दुकान के एक व्यक्ति दूध गरम कर 
रहा है। पिंकू व झमरू का दुकान के 
पास पहुँचना। दुकानदार का झमरू 
को आवाज़ लगाना। दोनो बच्चो का 
वार्तालाप करते हुए दुकान पर 
पहुँचाना। 

तोंदू द्वारा प्लेट में जलेबी डालकर 
पिंकू व झमरू को देना। दोनो का 
प्लेट ՀՎԱ जलेबी खाते हुए 
वार्तालाप 


कालू बेटा, मैं मिटटी की सुराही, मटका, दीपक, कलश, 
मूर्ति आदि बनाता XI 


पिकू व झमरू अच्छा राम राम। अब हम चलते हैं। 


А अरे बहुत छोटी सी दुकान, इसमें सारा सामान 
मिल जाता है। 

झमरू यहाँ कपड़ा, साबुन, तेल, नमक, मिर्च, चीनी, चाय, 
दाल आदि मिलता है। 


fie शहर में तो बहुत बड़ी-बड़ी दुकाने होती है। दुकान 
-दार का क्या नाम ÈI 
झमरू ये मटरू दादा की दुकान है। 


झमरू यार, बहुत देर हो गई, अब घर चलते है। 
पिंकू अच्छा चलते ë| 


दुकान में से एक आदमी ने कहा झमरू बेटा, इधर आना। 
झमरू आया। 

fig ये कौन है, झमरू। 

झमरू ये तोंदू दादा है। 

ч अरे झमरू तुम्हारे साथ कौन Կ 

झमरू दादा, ये रामी बुआ का लड़का है। 

մզ fie से - तुम्हारी माँ रामी कैसी है। 

fig अच्छी है नानाजी। 


dig लो बेटा, जलेबी खाओ। 
fig नानाजा कहाँ से लाए हो। 
तोंदू बेटा मैं हलवाई हूँ, तरह-तरह की मिठाईयाँ बनाता 


#9 आप क्या क्या बनाते ë| 
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अस्पताल से वापस आने का दृश्य, 
पिंकू चलो। 
दर्जी की दुकान में जाना। 


दर्जी को दुकान का दृश्य दर्जी का 
पिंकू का नाप लेना। 


घर के अंदर का दृश्य, चारपाई पर 
पिकू अपने नाना के पास बैठा है 
झमरू भी साथ है। परस्पर वार्तालाप 
व्यवसाय, व्यवसाय, व्यवसाय | 


अगले देन बस स्टेण्ड का दृश्य पिंकू 

व झमंरू का स्टेण्ड पर वार्तालाप, बस 
का आता पिंकू का अपनी माँ के साथ 
बस में चढ़ना, सामान सम्भालना 

व एक दूसरे को अभिवादन। 


झमरू की माँ पिकू चलो अब हम दर्जी के पास चलते 
है। 
पिकू जल्दी ча! 


मामी दर्जी से नाप अच्छी तरह लेना व बढ़िया सिलाई 
करना। 1-2 दिन मे दे देना यह शहर जाएगा। 

दर्जी अच्छा (б यहाँ सीधा खडा हो तेरा नाप लेता El 
मामी पिकू चलो अब घर चलते ë| 


नानाजी अरे पिकू आज तो बहुत घमाई की, क्या - क्या 
देखा। 

पिकू आज मैंने चरवाहा, लुहार, बढ़ई, कुम्हार, दुकान 
-दार, हलवाई, दर्जी, पोस्ट मैन, नर्स इत्यादि क्या - 
क्या कार्य करते हैं। इन सब के कार्यो को जाना तथा 
कामों को देखा। 


झमरू पिंकू बस आ रही है। 
पिकू झमरू हमारे शहर मे जरूर आना। मैं तुम्हें बहुत सी 
चीजें दिखाउँगा। 
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तभी पोस्टमैन के आने का दृश्य 
पोस्टमैन दुकान पर आता है तथा 
ՀԿ का डाक देकर उसके हस्ताक्षर 
करवाता है। 


बच्चो द्वारा तोंदू को अभिवादन कर 
दुकान से प्रस्थान। 
बच्चो की परस्पर वार्ता 


बच्चो छा घर Я प्रवेश। 


अस्पताज़ का दृश्य नर्स द्वारा बच्चे 
को दवा पिलाना दो-तीन औरतों का 
पास ही खडा होना। पिकू व मामी 
के साथ अस्पताल में प्रवेश व 
वार्तालाप 


ՀԽ जलेबी, मिठाईयाँ, बरफी, चक्की, पेडे इत्यादि। 
पिकू अच्छा, अच्छा तो आप हलवाई है। मिठाई बनाने 
का काम करते gl 


ՀԿ आओ पोस्टमैन भाई आओ। चिठिया बाँट आये। 
पोस्टमैन मैं तो पोस्टमैन हूँ, मेरा तो काम ही 
चिठियाँ बाँटना है। लो अपनी रजिस्टर्ड चिठी और इस 
कागज पर हस्ताक्षर करो। 


पिकू राम राम, अब हम चलते है। 

तोंदू रामी बिटिया को राम-राम कहना। 

fip जल्दी चलो, माँ डाटेगी, घर से निकले बहुत समय 
हो गया। 

पिकू हाँ wa 


माँ झमरू की अरे कहाँ चले गये थे, Wer को पोलियों 
की दवा पिलाने जाना था। 

fig मामीजी, A भी चलूँ। 

मामी ठीक है चलो। 


मामी नर्स से मुन्ने को भी पोलियों की दवा पिलानी ë! 
नर्स अभी पिलाती हूँ। 

fie अरे इतना छोटा सा अस्पताल, आप अकेली qur 
क्या कर लेती ÈI 

नर्स चोट पर मरहमपटटी करती हूँ, सर्दी, खाँसी बुखार 
की दवा देती हूँ। गॉव मे घूम-घूमकर बिमारियों का पता 
लगा कर उनसे बचने का उपाय सुझाती हूँ। परिवार को 
छोटा रखने की सलाह देती हूँ। 

पिकू अच्छा तब तो आप बहुत काम करती है। 

मामी Ф यह तो हमारे गॉव की डॉक्टर है। सारा 
अस्पताल यहीं देखती है। 
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OT प्राथमिक शिक्षा कार्यक्रम 
Suet विडियो स्क्रिप्ट 


तैयार कर्ता :- बनवारी लाल कुमावत 
CRCF श्ीमाधोपुर 
सरक्षक:- श्रीमती निर्मला परिहार 
जिला परियोजना समन्वयक 
सहयोग कर्ता:- श्री मनुराम सि ह 
(1) APC - डी पी š पी-सीकर 
(2) द्वारिका प्रशाद शर्मा 
ВЕСЕ - sttareitge 
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मेरे. विचार 
आज के बाल ही कल के भविष्य निर्माता Հի इन भावी निर्माताओं की शारीरिक एवं 
मानसिक रूप से स्वस्थ बनाना आवश्यक है। इनको शिक्षित दीक्षित कर उत्तरदायी नागरिक बनाने 
का दायित्व शिक्षकों को ही जाता है। 
इन कोमल पौधों की कितनी अधिक साज संभाल रखनी पड़ती है, कुशल माली रुपी शिक्षक 
ही इस तथ्य से भली भांति परिचित होता है। शिक्षण में अनेक विधाएं काम में ली जाती है इनमें 
आडिया विडियो भी एक महत्वपूर्ण विधि है। इस विधि से बालक के शिक्षण में सक्रियता, रूची 
में अभिवृद्धि होगी एवं मानसिक क्षमता or भी समुचित विकास होगा। | 
इस आडियो विडियो स्क्रिप्ट को बच्चे देख व सुनकर आनन्द महसूस करेगें। एवं उनमें अपेक्षित 
व्यवहार गत परिवर्तन होगा। तथा डी पी ई पी का मुख्य लक्ष्य शत प्रतिशत नामांकन एवं ठहराव, 
शिक्षा में गुणवत्ता प्राप्त करना भी सम्भव हो सकेगा। 
इस स्क्रिप्ट लेखन में माननीया श्रीमती निर्मला परिहार डी पी सी, डी पी ई पी सीकर 
श्री मनुराम सिंह ए पी सी, डी पी ई पी सीकर एवं श्री द्वारिका प्रसाद शर्मा बी आर सी एफ 
श्रीमाधोपुर बन्नालाल यादव, दुर्गासहाय गुप्ता आर पी श्रीमाधोपुर मुझे पूर्ण सहयोग मिला जिसके लिए 
मैं इन सबका हृदय से आभारी हूँ। ` 
शुभेच्छु 
बनवारी लाल कुमावत 


सी आर सी एफ 


श्रीमाधोपुर (सीकर-राज.) 


LLLLIL 444144244422244424444442444444442444 


सांराश - 


पात्र परिचय - 


अध्यापक - 
दुकाजदार - 
स्थान - 
समय - 
रेखाचित्र - 


बनवारी लाल कुमावत 
सी.आ.सी.एफ. श्रीमाधोपुर 
रजिस्ट्रेशन नं.13 


. गणित 

मुद्रा 

कक्षा 3 के छात्र-छात्रा 
भारतीय मुद्रा 

हिन्दी 

10 मिनिट 


छात्र कार्यक्रम देखने के पश्चात्‌ भारतीय मुद्रा के प्रकार एवं नाम बता सकेगे। 
छात्र प्रचलित मुद्रा की पहचान कर सकेगें। 

छात्र धातु मुद्रा एवं पत्र मुद्रा में अन्तर कर सकेगें। 

छात्र पत्र मुद्रा एव धातु मुद्रा को देखकर पहचान एवं इनमें अन्तर कर सकेर्गें। 
मोहन, सोहन, रतन, दिनेश, सुरेश, महेश, पिंकी, सुनीता, राधा, अनिता, सभी 
कक्षा तीन के छात्र-छात्रा, आयु करीब 8 से 10 वर्ष के बीच। 

आयु करीब 40 वर्ष 

आयु करीब 38 वर्ष 

कचियागढ़ श्रीमाधोपुर 

प्रातः 10 बजे 

मोहन का घर से बाजार जाते हुए। 

शेष छात्र-छात्राओं का विद्यालय प्रागंण मे खेलते हुए। 

स्कूल की घंटी बजना। , 

छात्र-छात्राओं द्वारा प्रार्थना कर अपनी-अपनी कक्षाओं में जाकर पढ़ाना। 
विद्यालय की परम्परागत्‌ पोशाक 

(छात्र- हाफ tre व शर्ट ) 

(छात्रा- स्कर्ट व शर्ट) 


मोहळ व अन्य छात्र छात्रा सुनीता नटखट बालिका 


क्रमश:- 
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STORY-BOARD 


VIDEO 


x का दृश्य :- 
मोहन द्वारा पापा से पैसे मांगते हुए - 
पापा द्वारा मोहन को दस रूपये देते हुए :- 


मोहन का घर से बस्ता लटकाये हुए बाजार (जाने का 
दृश्य) जाते हुए :- 

मोटर गाड़ी साइकिल सवार, स्कूटर व पैदल जाने वालो 
का दृश्य ; 

मोहन क' राम पुस्तक भण्डार श्रीमाधोपुर पहँँचना 


दुकानदार द्वारा मोहन की तरफ रूकने का इशारा करते 


हुए एवं अन्य ग्राहक को पैन व पुस्तक देते हुए। , 


(वार्तालाप का दृश्य) 


दुकानदार द्वारा अलग-अलग पैन दिखाते हुए व मोहन 
द्वारा देखना 

दुकानदार द्वारा पैन देना व मोहन द्वारा पैन लेना 

दुकानदार द्वारा पैसे लेते हुए व मोहन द्वारा पैसे देना 


विद्यालय में सभी छात्र-छात्राएं अपनी-अपनी कक्षाओं बैढे 
हुए है। अध्यापक द्वारा उपस्थिति लेते हुए। 


मोहन द्वारा दौड़ते हुए कक्षा में प्रवेश 


AUDIO 


पापा मुझे Ча चाहिए ? 

क्या करोगे ? 

पापा मेरा पैन खो गया हैं, 
जल्दी से पैसे दो। मै स्कूल में 
लेट हो जाऊंगा। सर मुझे set 
यह लो दस रूपये। 


मोहन - 


दुकानदार - 


अंकल जी एक पैन देना। 
जरा एक मिनिट रूको अभी देता हूँ। 


दुकानदार - बेटे अब बताओ, तुम्हे क्या चाहिए? 
मोहन - अंकल जी, मुझे एक पैन दीजिए। 

दुकानदार - यह लो। 

मोहन - यह कितने का है ? 

दुकानदार - यह पाँच रूपये पचास पैसे का है। 
मोहन - यह लो दस रूपये। 

दुकानदार - यह लो चार रूपये पचास Ud 


सर मै आजाऊं 
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bala = द्वारा कक्षा में प्रवेश व बैठना 
सभी छात्र-छात्रा शान्त बैठे हुए हैं। 
सुनीता मोहन व अध्यापक द्वारा वार्तालाप 


मोहन द्वारा बस्ते से पैन निकालकर दिखाते avi 
मोहन का सिक्का गिरना सुनीता द्वारा सिक्का उठाना। 


अध्यापक द्वारा सुनीता से सिक्का लेते हुए व वापस 
मोहन को देते हुए। 

अध्यापक द्वारा जैब से सिक्के निकाल कर छात्रो को 
अलग-अलग सिक्का देते 501 व चित्र बनाते हुए- 


STORY-BOARD 


अध्यापक - 


सुनीता - 
अध्यापक- 
रमेंश - 
अध्यापक - 


अध्यापक - 
रमेश - 


अध्यापक - 


सुरेश - 


अध्यापक - 
राधा - 


अध्यापक - 
रतन - 
अध्यापक - 
अनिता - 


अध्यापक - 
महेश - 


AUDIO 


मोहन nd तुम लेट Фа आये ? 
सर मै पैन लेने बाजार चला गया гп! 
अच्छा बैठो। 
सर यह झूँठ बोल रहा हैं। 

жаш मैं हमेशा समय पर आत हूँ, 
सर मै वास्तव में पैन लेने चला गया гп! 


सुनीता क्‍या बात हैं? 
सर पैसे 
यह किसका है ? 
सर ये माहन के वस्ते से गिरा हैं। 


सुनीता यह कितने पैसे का सिक्का है? 


सर यह पचास पैसे का सिक्का ÈI 
हाँ बच्चों ये पैसे क्या काम आते है? 
सर सामान खरीदर्ने में । 

बच्चों आब हम रूपये पैसे के बारे में 
जानकारी देंगे। 


रमेश यह कितने का सिक्का हैं? 
सर यह पचास पैसे का सिक्का है। 


सुरेश तुम्हारे पास कितने का सिक्का ë ? 
सर दस पैसे का। 


राधा तुम्हारे पास कितने का सिक्का है? 
सर, दो पैसे का। 


रतन लुम्हाने पास कितने का सिक्का हैं ? 
सर बीस पेसे का। 
अनिता तुम्हारे पास कितने का सिक्का हैं? 


सर एक रूपके का। 


महेश तुम्हारे पास कितने का सिक्का B? 
सर एक पैसे का। 
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STORY-BOARD 


AUDIO 


$ $m तुम्हारे पास कितने का सिक्का हैं ? 
सर तीन पैसे का। 


सुरेश तुम्हारे पास कितने का सिक्का हैं? 
सर wed पैसे a Dr 


दिनेश तुम्हारे पास कितने का सिक्का हैं? 
सर दो रूपये का। 


लोकेश तुम्हारे पास कितने का सिक्का हैं ? 
सर पाँच रूपये का। 


हाँ че! ये पैसे क्या काम आते है? 
सर सामन खरीदन में। 

чей आज हम रूपये पैसे के बारे में 
जानकारी करेगें। 


अध्यापक द्वारा दिये सिक्के वापस लेते हुए एवं पडौसी देश 


बच्चों क्या आपने अन्य पड़ौसी देशों' के 


अध्यापक - 
पाकीस्तान व नेपाल का सिक्का दिखाते हुए सिक्के देखें हैं? 
नेपाल छात्र (एक स्वर में) नही सर 
(2 (=) ‚| अध्यापक - = यह заік Հաա देश नेपाल का 50 
= z का सिक्का हैं। 
#50 pu 
च चसा и तैसा 
पाकीस्तान अध्यापक - बच्चों यह कौनसे देश का सिक्का हैं? 
— == रमेश - सर भारत 
R EE अध्यापक - नही-नही यह भारत का सिक्का नही 81 
| 25 i i 25 յ बच्चों यह हमारे पड़ोसी देश पाकीस्थ्ताज का 
चैसा पैसा | 25 पैसे का सिक्का हैं। 


अध्यापक द्वारा नोट प्रदर्शन व चित्र बनाना 
नोट दिखाते हुए। 


रतन यह कितने का नोट हैं? Cc 
चित्र बनाते हुए - सर यह दसव रूपयें का नोट हैं। 
राधा यह कितने का नोट है। 
सर यह बीस रूपये' का नोट है। 
क्रमशः 


€ «e c uw « e di d d d d 


117 


७७ ७ ७ 4५ ७ 


| 


9७5३७ ७७७७० ०७०७ ० 


STORY-BOARD 
VIDEO : AUDIO 


अध्यापक - रमेश, यह कितने का नोट ë ? 
सर यह पाँच रूपये का नोट हैं। 


: — — सुरेश यह कितने का नोट हैं? 
` ~ 
सर, यह पचास रूपये का नोट है। 


अध्यापक - राधा यह कितने का नोट हैं? 


राधा - सर यह एक रूपये का नोट है। de 
अध्यापक - दिनेश यह कितने का नोट हैं? 
दिनेश - सर ये दो रूपये का नोट हैं। 


अध्यापक - लोकेश यह कितने रूपये का नोट हें ? 
लोकेश - सर यह सौ रूपये का नोट हैं। 
अध्यापक - पिंकी यह कितने का नोट हैं? 

= पिंकी - DANG К га ке लक A 

Y о 9 अध्यापक - राधा तुम बताओ ? 

500 

i ака राधा - सर यह पचास रूपये का नोट है। 

अध्यापक - नही राध यह पचास रूपये का नही है ! 


ध्यान से देखो हय कितने का हैं? 
राधा - सर यह पाँच सौ का नोट है। 
शाबास राधा बैठ जाओ। 


राधा ध्यान से देखती हुई 


अध्यापक - sh Ped 
महेश यह कितने का नोट है? 
महेश दिनेश का निरूत्तर होना महेश - 
अध्यापक - 
दिनेश - सर सौ रूप॑ये 
अध्यापक - नही दिनेश यह सौ का नही ë! 
दिनेश - सेर eiue qure त? 
अध्यापक द्वारा दिनेश को 100 रू. व 1000 रू. का नोट हाथ | अध्यापक - दिनेश सौ के नोट में एक अंक के आगे दौ 


बिन्दू हैं और इस नोट में एक अंक के आगे कितनी बिन्दू 


में देते हुए अन्तर करवाना। 
हैं? 


स्क wass Ë раме दिनेश - सर तीन। 
| eax s i 1909 З. अध्यापक - तो बताओ दिनेश यह कितने का हुआ। 
.--- БО, = ; दिनेश - सर kasna aa 
` | अध्यापक - बच्चों यह एक हजार का नोट हैं। 


रूपये व सिक्कों को चलते हुए दिखाना- 
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«4 पांच रूपये दस रूपये 


बच्चों यह सिक्के एवं नोट जो आपको चलते 
हुए दिखाई दे रहे है इन्हे हम भारतीय मुद्रा 


ՀԱՎԱՏ: "3 FOIT 
f 20 4 f 100 1 कहते हैं। 


թե बीस रूपये SU एक सौ रूपये 


तैयार कर्ता बनवारी लाल कुमावत 
संकूल संन्दर्भ केन्द्र प्रभारी, श्रीमाधोपुर (सीकर-राज.) 


